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Introduction 
As part of the ‘Your Borough, Your say’ consultation there were a number of themes where 

we asked what people’s views were and how well we were doing.  Using these themes we 

identified priorities that were grouped by aim 

The aims identified are: 

 Better Lives 

 Better Homes 

 Better Places 

 Brighter Futures 

 Better Council 

The priorities identified are: 

 Under Better Lives Aim: 

o Happy, healthy, active people 

o Thriving and engaged communities 

o A borough where all feel safe 

 Under Better Homes Aim: 

o A good quality home for all 

 Under Better Places Aim: 

o A clean, green and attractive environment to be proud of 

o Vibrant Town Centres 

o A vibrant culture and heritage offer 

 Under Brighter Futures Aim: 

o Economic growth that benefits everyone 

o A well connected place 

 Under Better Council Aim: 

o An efficient, effective and financially sustainable council 

Below are the results from the survey along with what was identified for the Corporate Plan 

and what we plan to achieve 

  



Overall satisfaction 
We would like to know overall, how satisfied or dissatisfied are you with your local area as a 

place to live? 

Overall 64.4% of responses are very satisfied/satisfied with their local areas as a place to 

live. 

 

 

 

The following wards have the highest and lowest percent of responses that are very 

satisfied/satisfied with their local area as a place to live: 

Highest percent Lowest percent 

 Esk Valley with 86.4% 

 Danby & Mulgrave with 81.3% 

 Eastfield with 79.2% 

 Northstead with 53.5% 

 Derwent Valley & Moor with 55.8% 

 Streonshalh with 56.0% 

 

 

64.4%

18.3%

17.3%

Very satisfied / Satisfied

Neither satisfaction nor
dissatisfaied

Very dissatisfied /
Dissatisfied



The graph below shows the average satisfaction with local area by ward, compared to the Borough average 
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Most Important and Most Needs Improving 
Top 10 things that are most important and most needs improving in your local area 

Rank Most Important Most Needs Improving 

1 Clean streets Public conveniences 

2 Crime and anti-social behaviour Crime and anti-social behaviour 

3 Public conveniences Clean streets 

4 Clean beaches 
Waste and recycling enforcement e.g. 
fly tipping, littering 

5 
Waste and recycling enforcement e.g. 
fly tipping, littering 

Regeneration of the borough 

6 Household waste collections Car parking 

7 Household recycling Job prospects 

8 Parks and open spaces Homelessness / rough sleeping 

9 Regeneration of the borough 
Climate change / environmental 
sustainability 

10 Car parking 
Maintenance of grass verges and grass 
cutting 

 

The following things are in the top 10 in both what’s most important and what most needs 

improving: 

1. Clean streets 

2. Public conveniences 

3. Crime and anti-social behaviour 

4. Waste and recycling enforcement e.g. fly tipping, littering 

5. Car parking 

6. Regeneration of the borough 

 



The graph below shows what is most important compared to what most needs improving across the Borough 
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Top 10 most important things by ward 
 1 2 3 4 5 6 7 8 9 10 

Overall Clean streets 
Crime and 
anti-social 
behaviour 

Public 
convenience

s 

Clean 
beaches 

Waste and 
recycling 

enforcement 
e.g. fly 
tipping 
littering 

Household 
waste 

collections 

Household 
recycling 

Parks and 
open spaces 

Regeneration 
of the 

borough 
Car parking 

           

Danby & 
Mulgrave 

Household 
waste 

collections 

Public 
conveniences 

Health and 
wellbeing 

Car parking Clean Streets 
Clean 

beaches 

Climate 
change / 

environmental 
sustainability 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Household 
recycling 

Maintenance 
of grass 

verges and 
grass cutting 

Castle Clean Streets 
Crime and 
anti-social 
behaviour 

Clean 
beaches 

Regeneration 
of the borough 

Public 
conveniences 

Job prospects 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Household 
waste 

collections 

Homelessness 
/ rough 

sleeping 

Affordable 
decent 
housing 

Burniston & 
Cloughton 

Clean streets 
Clean 

beaches 

Crime and 
anti-social 
behaviour 

Public 
conveniences 

Maintenance 
of grass 

verges and 
grass cutting 

Car parking 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Regeneration 
of the borough 

Household 
waste 

collections 

Parks and 
open spaces 

Woodlands 
Crime and 
anti-social 
behaviour 

Clean streets 
Public 

conveniences 
Parks and 

open spaces 
Health and 
wellbeing 

Regeneration 
of the borough 

Environmental 
protection 

(noise, 
pollution) 

Clean 
beaches 

Household 
waste 

collections 

Maintenance 
of grass 

verges and 
grass cutting 

Northstead Clean streets 
Crime and 
anti-social 
behaviour 

Clean 
beaches 

Public 
conveniences 

Parks and 
open spaces 

Climate 
change / 

environmental 
sustainability 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Household 
recycling 

Regeneration 
of the borough 

Car parking 

Newby Clean streets 
Crime and 
anti-social 
behaviour 

Clean 
beaches 

Maintenance 
of grass 

verges and 
grass cutting 

Regeneration 
of the borough 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Public 
conveniences 

Job prospects 
Household 
recycling 

Parks and 
open spaces 

Falsgrave & 
Stepney 

Public 
conveniences 

Crime and 
anti-social 
behaviour 

Clean streets 
Clean 

beaches 

Climate 
change / 

environmental 
sustainability 

Health and 
wellbeing 

Regeneration 
of the borough 

Job prospects 
Parks and 

open spaces 

Homelessness 
/ rough 

sleeping 



 1 2 3 4 5 6 7 8 9 10 

Overall Clean streets 
Crime and 
anti-social 
behaviour 

Public 
convenience

s 

Clean 
beaches 

Waste and 
recycling 

enforcement 
e.g. fly 
tipping 
littering 

Household 
waste 

collections 

Household 
recycling 

Parks and 
open spaces 

Regeneration 
of the 

borough 
Car parking 

           

Weaponness 
& Ramshill 

Clean streets 
Clean 

beaches 

Crime and 
anti-social 
behaviour 

Regeneration 
of the borough 

Parks and 
open spaces 

Public 
conveniences 

Homelessness 
/ rough 

sleeping 

Household 
waste 

collections 

Climate 
change / 

environmental 
sustainability 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Cayton 
Crime and 
anti-social 
behaviour 

Clean streets 
Household 
recycling 

Public 
conveniences 

Household 
waste 

collections 

Maintenance 
of grass 

verges and 
grass cutting 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Health and 
wellbeing 

Clean 
beaches 

Parks and 
open spaces 

Eastfield 
Crime and 
anti-social 
behaviour 

Clean streets 
Parks and 

open spaces 

Household 
waste 

collections 

Regeneration 
of the borough 

Flood and 
coastal 

protection 

Public 
conveniences 

Maintenance 
of grass 

verges and 
grass cutting 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Clean 
beaches 

Seamer Clean streets 
Crime and 
anti-social 
behaviour 

Regeneration 
of the borough 

Health and 
wellbeing 

Clean 
beaches 

Job prospects 

Maintenance 
of grass 

verges and 
grass cutting 

Public 
conveniences 

Household 
waste 

collections 

Household 
recycling 

Hunmanby 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Clean streets 
Household 
recycling 

Parks and 
open spaces 

Crime and 
anti-social 
behaviour 

Climate 
change / 

environmental 
sustainability 

Clean 
beaches 

Car parking 
Public 

conveniences 
Regeneration 
of the borough 

Derwent 
Valley & Moor 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Clean streets 
Crime and 
anti-social 
behaviour 

Household 
recycling 

Household 
waste 

collections 

Maintenance 
of grass 

verges and 
grass cutting 

Public 
conveniences 

Clean 
beaches 

Health and 
wellbeing 

Car parking 

Scalby Clean streets 
Crime and 
anti-social 
behaviour 

Clean 
beaches 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Household 
recycling 

Regeneration 
of the borough 

Car parking 

Maintenance 
of grass 

verges and 
grass cutting 

Public 
conveniences 

Homelessness 
/ rough 

sleeping 

Fylingdales & 
Ravenscar 

Clean streets Car parking 
Health and 
wellbeing 

Job prospects 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Public 
conveniences 

Maintenance 
of grass 

verges and 
grass cutting 

Clean 
beaches 

Affordable 
decent 
housing 

Household 
recycling 



 1 2 3 4 5 6 7 8 9 10 

Overall Clean streets 
Crime and 
anti-social 
behaviour 

Public 
convenience

s 

Clean 
beaches 

Waste and 
recycling 

enforcement 
e.g. fly 
tipping 
littering 

Household 
waste 

collections 

Household 
recycling 

Parks and 
open spaces 

Regeneration 
of the 

borough 
Car parking 

           

Filey Clean streets 
Public 

conveniences 

Crime and 
anti-social 
behaviour 

Household 
waste 

collections 

Clean 
beaches 

Household 
recycling 

Maintenance 
of grass 

verges and 
grass cutting 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Dog warden 
service 

Parks and 
open spaces 

Whitby West 
Cliff 

Clean streets 
Clean 

beaches 

Crime and 
anti-social 
behaviour 

Flood and 
coastal 

protection 
Car parking 

Public 
conveniences 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Household 
recycling 

The borough's 
harbours 

Job prospects 

Mayfield Clean streets 
Household 

waste 
collections 

Household 
recycling 

Affordable 
decent 
housing 

Clean 
beaches 

Car parking 
Public 

conveniences 

Crime and 
anti-social 
behaviour 

Parks and 
open spaces 

Job prospects 

Streonshalh Clean streets Car parking 
Crime and 
anti-social 
behaviour 

Household 
recycling 

The borough's 
harbours 

Clean 
beaches 

Job prospects 
Public 

conveniences 

Household 
waste 

collections 

Parks and 
open spaces 

Esk Valley Clean streets 
Public 

conveniences 
Clean 

beaches 

Household 
waste 

collections 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Health and 
wellbeing 

Household 
recycling 

Car parking 

Maintenance 
of grass 

verges and 
grass cutting 

Flood and 
coastal 

protection 

Unknown Clean streets 
Crime and 
anti-social 
behaviour 

Public 
conveniences 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Household 
waste 

collections 

Household 
recycling 

Clean 
beaches 

Car parking 

Maintenance 
of grass 

verges and 
grass cutting 

Parks and 
open spaces 



Top 10 things that most need improving by ward 
 1 2 3 4 5 6 7 8 9 10 

Overall 
Public 

conveniences 

Crime and 
anti-social 
behaviour 

Clean streets 

Waste and 
recycling 

enforcement 
e.g. fly 
tipping 
littering 

Regeneration 
of the 

borough 
Car parking 

Job 
prospects 

Homelessness 
/ rough 

sleeping 

Climate 
change / 

environmental 
sustainability 

Maintenance 
of grass 

verges and 
grass cutting 

           

Danby & 
Mulgrave 

Car parking 
Public 

conveniences 

Flood and 
coastal 

protection 

Climate 
change / 

environmental 
sustainability 

Affordable 
decent 
housing 

Clean Streets Job prospects 
Household 

waste 
collections 

Health and 
wellbeing 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Castle 
Crime and 
anti-social 
behaviour 

Public 
conveniences 

Regeneration 
of the borough 

Homelessness 
/ rough 

sleeping 
Clean Streets Job prospects 

Affordable 
decent 
housing 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Tourism 
information 
and advice 

Climate 
change / 

environmental 
sustainability 

Burniston & 
Cloughton 

Public 
conveniences 

Clean streets 
Crime and 
anti-social 
behaviour 

Car parking 
Homelessness 

/ rough 
sleeping 

Clean 
beaches 

Regeneration 
of the borough 

Climate change 
/ environmental 

sustainability 

Maintenance 
of grass verges 

and grass 
cutting 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Woodlands 
Crime and 
anti-social 
behaviour 

Public 
conveniences 

Homelessness 
/ rough 

sleeping 

Regeneration 
of the borough 

Clean streets 
Health and 
wellbeing 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Maintenance of 
grass verges 

and grass 
cutting 

Job prospects Car parking 

Northstead Clean streets 
Crime and 
anti-social 
behaviour 

Public 
conveniences 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Regeneration 
of the borough 

Homelessness 
/ rough 

sleeping 
Car parking Clean beaches 

Climate 
change / 

environmental 
sustainability 

Job prospects 

Newby 
Public 

conveniences 

Crime and 
anti-social 
behaviour 

Clean streets 

Maintenance 
of grass 

verges and 
grass cutting 

Regeneration 
of the borough 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Homelessness 
/ rough 

sleeping 
Job prospects Clean beaches Car parking 

Falsgrave & 
Stepney 

Public 
conveniences 

Clean streets 
Crime and 
anti-social 
behaviour 

Regeneration 
of the borough 

Homelessness 
/ rough 

sleeping 

Climate 
change / 

environmental 
sustainability 

Job prospects 
Affordable 

decent housing 
Clean beaches 

Health and 
wellbeing 



 1 2 3 4 5 6 7 8 9 10 

Overall 
Public 

conveniences 

Crime and 
anti-social 
behaviour 

Clean streets 

Waste and 
recycling 

enforcement 
e.g. fly 
tipping 
littering 

Regeneration 
of the 

borough 
Car parking 

Job 
prospects 

Homelessness 
/ rough 

sleeping 

Climate 
change / 

environmental 
sustainability 

Maintenance 
of grass 

verges and 
grass cutting 

           

Weaponness 
& Ramshill 

Public 
conveniences 

Clean streets 
Regeneration 
of the borough 

Crime and 
anti-social 
behaviour 

Homelessness 
/ rough 

sleeping 
Job prospects 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Affordable 
decent housing 

Marketing of 
the borough 

Clean 
beaches 

Cayton 
Crime and 
anti-social 
behaviour 

Clean streets 
Public 

conveniences 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Maintenance 
of grass 

verges and 
grass cutting 

Regeneration 
of the borough 

Homelessness 
/ rough 

sleeping 

Health and 
wellbeing 

Job prospects 
Household 
recycling 

Eastfield 
Crime and 
anti-social 
behaviour 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Maintenance 
of grass 

verges and 
grass cutting 

Job prospects 
Community 

activities 
Clean streets 

Public 
conveniences 

Car parking 
Dog warden 

service 

Flood and 
coastal 

protection 

Seamer 
Regeneration 
of the borough 

Job prospects 
Public 

conveniences 

Maintenance 
of grass 

verges and 
grass cutting 

Clean streets 
Crime and 
anti-social 
behaviour 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Homelessness 
/ rough 

sleeping 

Health and 
wellbeing 

Car parking 

Hunmanby 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Public 
conveniences 

Climate 
change / 

environmental 
sustainability 

Job prospects 
Crime and 
anti-social 
behaviour 

Clean streets 
Regeneration 
of the borough 

Car parking 

Maintenance 
of grass verges 

and grass 
cutting 

Dog warden 
service 

Derwent 
Valley & Moor 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Public 
conveniences 

Clean streets 

Maintenance 
of grass 

verges and 
grass cutting 

Regeneration 
of the borough 

Crime and 
anti-social 
behaviour 

Health and 
wellbeing 

Homelessness 
/ rough 

sleeping 

Affordable 
decent housing 

Climate 
change / 

environmental 
sustainability 

Scalby 
Crime and 
anti-social 
behaviour 

Regeneration 
of the 

borough 

Homelessness 
/ rough 

sleeping 

Public 
conveniences 

Job prospects 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Car parking Clean streets 

Maintenance 
of grass verges 

and grass 
cutting 

Clean 
beaches 

Fylingdales & 
Ravenscar 

Car parking 

Climate 
change / 

environmental 
sustainability 

Public 
conveniences 

Health and 
wellbeing 

Job prospects 

Maintenance 
of grass 

verges and 
grass cutting 

Affordable 
decent 
housing 

Clean streets 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Crime and 
anti-social 
behaviour 



 1 2 3 4 5 6 7 8 9 10 

Overall 
Public 

conveniences 

Crime and 
anti-social 
behaviour 

Clean streets 

Waste and 
recycling 

enforcement 
e.g. fly 
tipping 
littering 

Regeneration 
of the 

borough 
Car parking 

Job 
prospects 

Homelessness 
/ rough 

sleeping 

Climate 
change / 

environmental 
sustainability 

Maintenance 
of grass 

verges and 
grass cutting 

           

Filey 
Dog warden 

service 
Public 

conveniences 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Clean streets 
Crime and 
anti-social 
behaviour 

Car parking 

Maintenance 
of grass 

verges and 
grass cutting 

Empty homes 
Sports and 

leisure facilities 
Job prospects 

Whitby West 
Cliff 

Car parking Clean streets 
Crime and 
anti-social 
behaviour 

Public 
conveniences 

Job prospects 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Affordable 
decent 
housing 

Dog warden 
service 

Flood and 
coastal 

protection 

The 
borough's 
harbours 

Mayfield Car parking Clean streets 
Affordable 

decent 
housing 

Job prospects 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Flood and 
coastal 

protection 

Regeneration 
of the borough 

Public 
conveniences 

Crime and anti-
social 

behaviour 

Household 
waste 

collections 

Streonshalh Car parking Clean streets 
Public 

conveniences 
Job prospects 

Crime and 
anti-social 
behaviour 

The borough's 
harbours 

Health and 
wellbeing 

Flood and 
coastal 

protection 

Affordable 
decent housing 

Playgrounds / 
play areas 

Esk Valley 
Public 

conveniences 
Car parking Clean streets 

Crime and 
anti-social 
behaviour 

Climate 
change / 

environmental 
sustainability 

Regeneration 
of the borough 

Affordable 
decent 
housing 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Job prospects 
Health and 
wellbeing 

Unknown 
Public 

conveniences 

Crime and 
anti-social 
behaviour 

Clean streets 

Waste and 
recycling 

enforcement 
e.g. fly tipping 

littering 

Car parking Job prospects 

Maintenance 
of grass 

verges and 
grass cutting 

Regeneration 
of the borough 

Homelessness 
/ rough 

sleeping 

Climate 
change / 

environmental 
sustainability 



Where £10 and 2 hours volunteering would be spent 
We asked residents if they had £10 how they would like it spending and if they had two 

hours of their time free for volunteering how they would use it.  Below shows the themes 

ranked highest to lowest values on how they would spend £10 and 2 hours. 

 

£10 to spend ranked (highest to 
lowest values) 

2 hours available to volunteer ranked 
(highest to lowest hours) 

1 
A clean, green and attractive environment to 
be proud of 

A clean, green and attractive environment to 
be proud of 

2 A borough where all feel safe A borough where all feel safe 

3 Vibrant town centres Happy healthy people 

4 Happy healthy people Thriving and engaged communities 

5 A well connected place A vibrant culture and heritage offer 

6 A vibrant culture and heritage offer Economic growth that benefits everyone 

7 Economic growth that benefits everyone Vibrant town centres 

8 Thriving and engaged communities A good quality home for all 

9 A premier visitor destination A premier visitor destination 

10 A good quality home for all A well connected place 

 



The graph below shows the comparison of how much money and how much time would be spent on the themes across the borough 

A clean, green and attractive 
environment to be proud of

Happy healthy people

Thriving and engaged 
communities

Vibrant town centres

A vibrant culture, heritage and 
leisure offer

A premier visitor destination

Economic growth that benefits 
everyone

A well connected place

A good quality home for all

A borough where all feel safe
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Comparison of £10 to spend, 2 hours free, importance and achieving the 10 themes 

 
Average rank 
across all 4 
questions 

 

A clean, green and 
attractive environment 
to be proud of 

1.3 

Happy healthy people 3.0 

Thriving and engaged 
communities 

7.0 

Vibrant town centres 6.8 

A vibrant culture and 
heritage offer 

6.0 

A premier visitor 
destination 

8.3 

Economic growth that 
benefits everyone 

6.0 

A well connected place 7.5 

A good quality home 
for all 

7.0 

A borough where all 
feel safe 

2.3 

 

 

Key             

Good   Lower the rank = higher importance, theme being achieved, high amount to spend and higher time available 
               

Bad   Higher the rank = lower importance, theme not being achieved, lower amount to spend and less time available 

A clean, green and
attractive environment

to be proud of

Happy healthy people

Thriving and engaged
communities

Vibrant town centres

A vibrant culture and
heritage offer

A premier visitor
destination

Economic growth that
benefits everyone

A well connected place

A good quality home for
all

A borough where all feel
safe

Importance Achieving £10 to spend 2 hours free



Better Lives 
Under the aim Better Lives, the following priorities were identified from the wide ranging 

consultation carried out including the ‘Your Borough, Your Say’ survey. 

 Happy, healthy, active people 

 Thriving and engaged communities 

 A borough where all feel safe 

Happy, healthy, active people 

Overall Importance 
We asked how important happy, healthy, active people as a theme was to you? 

Overall 94.1% of responses found this theme to be very important / important to them 

 
The wards with the highest and lowest percent of respondents that believed this theme was 

very important / important are: 

Highest importance Lowest importance 

 Fylingdales & Ravenscar with 100%  Cayton with 84.6% 

 Scalby with 99.0%  Eastfield with 85.2% 

 Hunmanby with 98.8%  Whitby West Cliff with 90.1% 

 

Achieving this 
We asked if people thought the council was doing enough to achieve this theme, to rate on a 

scale of 1 to 10 (where 1 is ‘no, not at all’ and 10 is ‘yes, absolutely’).  An average rating of 

5.4 out of 10 was given on the council achieving this theme.  The majority of responses rated 

this theme 5 out of 10 with 26.2%, the graph below shows the percent of responses for each 

rating 

94.1%

4.7% 1.3%

Very important / Important

Neither important nor not
important

Not that important / Not
important at all



 
The wards with the highest and lowest average scores on achieving this theme are: 

Highest average score Lowest average score 

 Scalby with 6.2  Fylingdales & Ravenscar with 3.9 

 Esk Valley with 6.2  Danby & Mulgrave with 4.7 

 Filey with 5.9  Mayfield with 4.9 

 

Could do to help 
We asked what people could do to help achieve this theme, the table below shows what we 

asked and the responses: 
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Eat more healthily and exercise 
more and help your family do the 
same? 

80.4% 12.1% 3.3% 1.6% 35 

Look in on people who may be 
lonely and give time to talk and 
listen? 

36.6% 39.9% 19.6% 0.4% 50 

If your employer allows it, work from 
home or flexibly? 

21.5% 6.5% 6.7% 2.8% 833 

 

Frequency of use and Satisfaction 
We also asked how frequently a number of council services were used and how satisfied 

you were with the services. 

4.8%

4.0%

8.5%

11.7%

26.2%

15.5%

13.0%

9.1%

4.4%

2.8%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0%

1 Star

2 Stars

3 Stars

4 Stars

5 Stars

6 Stars

7 Stars

8 Stars

9 Stars

10 Stars



Playgrounds 

Frequency of use 

23.5% of respondents have frequently used (within the last 6 months) playgrounds, the 

majority of respondents have never used playgrounds. 

Used frequently 23.5% 

Never Used 52.1% 

Longer ago 16.7% 

Within the last year 7.7% 

Within the last 6 months 8.6% 

About once a month 7.0% 

At least once a week 6.3% 

Almost every day 1.5% 

The wards with the highest and lowest percent of frequently used (within the last 6 months) 

are: 

Highest frequently used Lowest frequently used 

 Seamer with 55.3%  Weaponness & Ramshill with 11.8% 

 Mayfield with 35.9%  Filey with 16.4% 

 Fylingdales & Ravenscar with 33.7%  Esk Valley with 16.8% 

 

Satisfaction 

47.5% of respondents were very satisfied or satisfied with playgrounds, this can be seen in 

the graph below. 

 

The wards with the highest and lowest percent of satisfaction are: 

47.5%

36.2%

16.3%
Very satisfied / Satisfied

Neither satisfied nor
dissatisfied

Very dissatisfied /
dissatisfied

Never Used

Longer ago

Within the last
year

Within the last 6
months

About once a
month

At least once a
week

Almost every day



Highest satisfaction Lowest satisfaction 

 Esk Valley with 77.2%  Weaponness & Ramshill with 26.3% 

 Hunmanby with 69.8%  Seamer with 37.3% 

 Streonshalh with 67.7%  Castle with 39.7% 

 

Sports / leisure facilities (Sports Village, Whitby Leisure Centre etc.) 

Frequency of use 

32.5% of respondents have frequently used (within the last 6 months) sport / leisure 

facilities. 

Used frequently 32.5% 

Never used 38.7% 

Longer ago 20.6% 

Within the last year 8.2% 

Within the last 6 months 8.0% 

About once a month 6.7% 

At least once a week 14.7% 

Almost every day 3.1% 

The frequency of use of sport/leisure facilities has slightly reduced over the years from 

35.5% in 2011/12 to 32.5% in 2019/20, this can be seen in the graph below. 

 

The wards with the highest and lowest percent of frequently used are: 

Highest frequently used Lowest frequently used 

 Whitby West Cliff with 52.2% 

 Seamer with 50.9% 

 Mayfield with 49.9% 

 Filey with 15.1% 

 Eastfield with 18.4% 

 Hunmanby with 19.3% 

 

35.5%
39.1%

32.5%

0%

10%

20%

30%

40%

50%

2011/12 2013/14 2019/20

Trend of frequently used (used within 6 months)

Never used

Longer ago

Within the last year

Within the last 6
months

About once a month

At least once a
week

Almost every day



Satisfaction 

49.7% of respondents were very satisfied or satisfied with sport / leisure facilities, this can be 

seen in the graph below. 

 

The average satisfaction with sport / leisure facilities has increased over the years from 

34.0% in 2011/12 to 49.7% in 2019/20. 

 

The wards with the highest and lowest percent of satisfaction are: 

Highest satisfaction Lowest satisfaction 

 Weaponness & Ramshill with 63.7% 

 Castle with 58.3% 

 Seamer with 57.9% 

 Filey with 26.6% 

 Scalby with 37.1% 

 Streonshalh with 38.9% 

 

Corporate Plan 
The following was identified for the corporate plan under this priority Happy, Healthy, Active 

People. 

‘We want our borough to be a place where everyone is healthy, happy and 

active, doing what they enjoy’ 

Together we will build a borough where: 

 

People are healthy, active and happy doing what they enjoy 

49.7%

34.4%

15.9%
Very satisfied / Satisfied

Neither satisfied nor
dissatisfied

Very dissatisfied /
dissatisfied

34.0%
27.8%

49.7%

0%

10%

20%

30%

40%

50%

60%

2011/12 2013/14 2019/20

Trend of satisfaction for sport/leisure facilities



Our Part Your Part 

Work hard to listen to you and find out the 
things you enjoy doing to stay healthy and 
happy 

Make the most of the opportunities in our 
borough to do things that make you happy, 
and that connect you to your community 

Work with and invest in our communities to 
continue to provide brilliant opportunities for 
you to do what you love in the borough. 

 

Work in partnership to improve support to 
those who are most vulnerable to enable 
people to access the support they need 

Help support the vulnerable, for example, by 
looking in on people why may be lonely and 
give time to talk and listen. 

Promote inclusive within our facilities and 
services, including developing as a dementia 
friendly council. 

Take responsibility for your own health and 
wellbeing 

Work with our partners to ensure there is 
access to locally sourced foods and goods. 

Eat healthy and exercise more and help your 
family do the same. 

 

People have a good work/life balance and improvement health and wellbeing 

Our Part Your Part 

Promote and encourage health and 
wellbeing opportunities for our employees 

If you employer allows is, work from home or 
flexibly 

Support local sports groups and clubs to 
thrive and to promote and develop 
participation 

Take part in sports or get involved by 
volunteering to help run a local team in your 
area. 

Promote inclusive and accessible sport 
across the Borough and pro active work to 
address barriers to participation 

 

Maintain sustainable, high quality sports 
facilities 

 

 

People enjoy visiting our parks, gardens and open spaces 

Our Part Your Part 

Create awareness of the Borough’s open 
spaces and outdoor activities through the 
development of green and active outdoor 
campaigns 

Enjoy taking part in activities and encourage 
others to join too. 

Create itineraries and packages designed to 
promote the active outdoors 

 



Deliver improvements to the South Cliff 
gardens using NLHF grant funding 

Provide match funding contributions; 
participate in volunteering activities. 

As part of new residential developments, 
require a contribution towards sports and 
recreational facilities from Developers where 
appropriate 

 

Continue to ensure our harbour areas are 
welcoming and accessible for sailing, fishing 
and water based leisure activities 

 

Ensure there is access to quality facilities 
and provisions for enjoyment of our marine 
environment 

Take advantage of the facilities and 
opportunities available to enjoy the various 
marine experiences. 

 

What 
success 
looks like >> 

 People live for longer 

 People stay healthy for longer 

 Satisfaction with the local area as a place to live is high 

 Happy, healthy and independent lives are lived by as many people 
as possible for as long as possible 

 There are increased levels of participation in sporting activities 

 Good, affordable and accessible sports and leisure facilities enable 
people to be as active and healthy as they want to be 

 Our parks and open spaces are safe, pleasant, thriving places 
where everyone can exercise and have fun 

 There is a strong programme of educational events at our facilities.  
Our younger audience is engaged. 

 There is improved wellbeing and passion for our borough 



Monitoring 
Performance measures used to monitor the progress against this priority: 

Percent of people satisfied with parks 
and open spaces 


Satisfaction with local area as a place 

to live 



Percent of survey respondents that 
have used parks and open spaces 
within the SIX MONTHS 



2019/20 76.1% 

2013/14 72.2% 


2019/20 65.1% 

2013/14 80.2% 


2019/20 85.3% 

2013/14 81.9% 

Target 74.0% 
 Target 81.5% 

 Target 84.0% 
                 

Under 75 mortality rate from all causes 
Life expectancy - males 

Life expectancy - females 

2016/18 359.3 

2014/16 336.7 


2016/18 78.4 

2014/16 78.7 


2016/18 82.8 

2014/16 83.1 

Comparison 363.2 
 Comparison 78.7 

 Comparison 82.4 
                 

Total number of visits (excluding 
spectators at all leisure facilities) 


Percentage of physically active adults 

Total number of visiting vessels 

2019/20 513,974 

2018/19 588,369 


2017/18 71.3% 

2016/17 62.1% 


2019/20 938 

2018/19 1,198 

Target 588,369 
 Comparison 64.0% 

 Target 850 

 



Thriving and Engaged Communities 

Overall Importance 
We asked how important thriving and engaged communities as a theme was to you? 

Overall 80.5% of responses found this theme to be very important / important to them 

 
The wards with the highest and lowest percent of respondents that believed this theme was 

very important / important are: 

Highest importance Lowest importance 

 Scalby with 91.1%  Cayton with 69.1% 

 Streonshalh with 87.4%  Falsgrave & Stepney with 73.2% 

 Mayfield with 86.5%  Filey with 73.4% 

 

Achieving this 
We asked if people thought the council was doing enough to achieve this theme, to rate on a 

scale of 1 to 10 (where 1 is ‘no, not at all’ and 10 is ‘yes, absolutely’).  An average rating of 

5.0 out of 10 was given to the council on achieving this theme.  The majority of responses 

rated this them 5 out of 10 with 28.6%, the graph below shows the percent of responses for 

each rating. 

80.5%

15.5%

4.0%

Very important / Important

Neither important nor not
important

Not that important / Not
important at all



 
The wards with the highest and lowest average score on achieving this theme are: 

Highest average score Lowest average score 

 Scalby with 5.9  Fylingdales & Ravenscar with 4.1 

 Burniston & Cloughton with 5.6  Danby & Mulgrave with 4.4 

 Whitby West Cliff with 5.5  Mayfield with 4.5 

 

Could do to help 
We asked what people could do to help achieve this theme, the table below shows what we 

asked: 
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Volunteer - at events, in the local 
library or other venues?  

26.2% 34.6% 29.6% 2.5% 97 

Get involved in your community? 35.0% 38.1% 19.4% 1.3% 84 

Have your say, let us know about 
issues we could help you with and 
tell us if we get things right/wrong? 

44.7% 34.2% 14.5% 1.2% 71 

 

Frequency of use and Satisfaction 
We also asked how frequently a number of council services were used and how satisfied 

you were with the services. 

7.0%

5.5%

8.5%

13.5%

28.6%

15.1%

11.6%

6.8%

1.9%

1.6%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0%

1 Star

2 Stars

3 Stars

4 Stars

5 Stars

6 Stars

7 Stars

8 Stars

9 Stars

10 Stars



Community Centres (Falsgrave Community Centre, Evron Centre etc) 

Frequency of use 

15.3% of respondents have frequently used (within the last 6 months) community centres, 

the majority of respondents have never used community centres. 

Used frequently 15.3% 

Never Used 60.1% 

Longer ago 17.1% 

Within the last year 7.5% 

Within the last 6 months 6.7% 

About once a month 5.0% 

At least once a week 3.0% 

Almost every day 0.6% 

The wards with the highest and lowest 

percent of frequently used are: 

Highest frequency of use Lowest frequency of use 

 Filey with 47.8%  Eastfield with 0.0% 

 Seamer with 36.5%  Cayton with 4.8% 

 Hunmanby with 29.8%  Derwent Valley & Moor with 4.8% 

 

Satisfaction 

43.6% of respondents were very satisfied or satisfied with community centres, this can be 

seen in the graph below. 

 
 

43.6%

49.7%

6.7%

Very satisfied / Satisfied

Neither satisfied nor
dissatisfied

Very dissatisfied /
dissatisfied

Never Used

Longer ago

Within the last
year

Within the last 6
months

About once a
month

At least once a
week

Almost every day



The wards with the highest and lowest percent satisfaction with community centres are: 

Highest satisfaction Lowest satisfaction 

 Esk Valley with 89.2%  Streonshalh with 8.6% 

 Hunmanby with 73.4%  Cayton with 19.7% 

 Filey with 69.1%  Scalby with 21.7% 

 

Corporate Plan 
The following was identified for the corporate plan under this priority Thriving and Engaged 

Communities. 

‘A thriving community is one in which people participate in the local area, feel 

engaged and part of the conversation.  We want to develop string communities 

– communities where people feel supported and empowered to participate in 

making decisions that positively affect their lives.’ 

Together we will: 

Build thriving communities, where people participate in their local area, feel engaged 
and part of the conversation.  Promote innovation and inclusion in everything we do. 

Our Part Your Part 

Continue to invest in our community groups 
to offer a diverse range of opportunities 

Take pride in our Borough and our 
communities 

Support our communities to live happily 
together, respecting and celebrating 
differences. 

Access the opportunities in your community 
and support any events 

Provide opportunities for you to have your 
say, listen to, value and take account of your 
views. 

Have your say, let us know about issues we 
could help with and tell us if we get things 
right/wrong. 

Promote engagement in democracy, 
providing accessible polling stations and 
making voting accessible for all. 

Exercise your right to vote 

Offer opportunities for Community Asset 
Transfer, transferring ownership and 
responsibility for land and buildings to 
community groups where appropriate to do 
so. 

 

Provide caring and sensitive Bereavement 
Service which supports families through the 
grieving process. 

Respect the Council’s cemeteries and 
crematorium so they continue to be well 
maintained and looked after. 

Build on the lessons learnt from the 
coronavirus pandemic to review Council 
Support and investment in key Voluntary and 
Community Sector organisations that provide 
essential community support. 

 



Build thriving communities, where people participate in their local area, feel engaged 
and part of the conversation.  Promote innovation and inclusion in everything we do. 

Our Part Your Part 

Work with the Voluntary and Community 
Sector to develop investment models for 
funding community identified projects that 
make a difference to lives. 

 

Development a volunteering day for staff to 
support community facilities/action within the 
borough 

 

Make volunteering as easy for you as 
possible, and to remove any red tape so that 
you can be real part of your community 

Take up opportunities to volunteer and tell us 
if something is standing in your way 

Establish a Building a Better Borough 
volunteer task force 

 

Build on the results of our consultation and 
engagement work and work collaboratively 
to improve service delivery.  Work to build 
stronger and deeper relationships with 
voluntary and community groups 

Respect the views of others 

 

What 
success 
looks like >> 

 Increased pride in our borough and our communities 

 Engaged communities who feel their views are heard and valued 

 A high percentage of local residents vote in elections 

 Community empowerment to retain and maintain land buildings 

 Families of loved ones who have died feel well supported and 
cared for 

 A vibrant and active voluntary sector, with a wide range of 
community groups 

 Increased numbers of local residents participating in volunteering 



Monitoring 
Performance measures used to monitor the progress against this priority: 

 

Number of Bookings at the Evron 
Centre 


Number of Community Centre 

Bookings - Falsgrave 




No. of community payback hours to 
support environmental and physical 
improvements for the benefit of 
communities across the Borough 



2019/20 1,928 

2018/19 1,994 


2019/20 3,315 

2018/19 3,788 


2019/20 17,290 

2018/19 16,039 

Target 1,710 
 Target 3,990 

 Target Contextual 



A borough where all feel safe 

Overall Importance 
We asked how important happy, healthy, active people as a theme was to you? 

Overall 98.7% of responses found this theme to be very important / important to them 

 
The wards with the highest and lowest percent of respondents that believed this theme was 

very important / important are: 

Highest importance Lowest importance 

 Burniston & Cloughton, Newby, 
Cayton, Eastfield, Hunmanby, 
Scalby, Fylingdales & Ravenscar, 
Filey, Streonshalh, Esk Valley and 
Falsgrave & Stepney with 100% 

 Danby & Mulgrave with 92.9% 

 Mayfield with 94.8% 

 Derwent Valley & Moor with 95.5% 

 

Achieving this 
We asked if people thought the council was doing enough to achieve this theme, to rate on a 

scale of 1 to 10 (where 1 is ‘no, not at all’ and 10 is ‘yes, absolutely’).  An average rating of 

5.4 out of 10 was given to the council on achieving this theme.  The majority of responses 

rated this them 5 out of 10 with 21.2%, the graph below shows the percent of responses for 

each rating. 

98.7%

1.0% 0.3%

Very important / Important

Neither important nor not
important

Not that important / Not
important at all



 
The wards with the highest and lowest average score on achieving this theme are: 

Highest average score Lowest average score 

 Hunmanby, Scalby, Newby, Esk 
Valley, and Filey with 5.8 

 Fylingdales & Ravenscar with 4.5 

 Streonshalh with 4.8 

 Northstead and Castle with 4.9 

 

Could do to help 
We asked what people could do to help achieve this theme, the table below shows what we 

asked: 
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Report antisocial behaviour and 
environmental crimes to us?  

78.9% 15.4% 3.8% 0.5% 21 

Volunteer, e.g. as a Street Angel?  4.8% 17.4% 54.8% 4.7% 255 

Help out with community events in your 
area to help build up a sense of 
neighbourliness?  

22.6% 41.5% 25.8% 2.5% 107 

Join or setting up a Neighbourhood 
Watch Scheme? 

23.2% 39.1% 26.4% 4.2% 102 

 

 

6.9%

6.4%

7.4%

8.9%

21.2%

15.7%

15.3%

12.7%

3.2%

2.1%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0%

1 Star

2 Stars

3 Stars

4 Stars
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Frequency of use and Satisfaction 
We also asked how frequently a number of council services were used and how satisfied 

you were with the services. 

Dog warden service 

Frequency of use 

5.0% of respondents have frequently used (within the last 6 months) the dog warden service, 

the majority of respondents haven’t used the dog warden service. 

 

The frequency of use of the dog warden service has increase over the years from 3.1% in 

2011/12 to 5.0% in 2019/20. 

 
The wards with the highest and lowest percent of frequently used are: 

Highest frequency of use Lowest frequency of use 

 Eastfield with 23.5% 

 Filey with 12.2% 

 Mayfield with 10.4% 

 Hunmanby with 1.2% 

 Streonshalh with 1.4% 

 Woodlands with 1.5% 
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Satisfaction 

21.3% of respondents were very satisfied or satisfied with the dog warden service, this can 

be seen in the graph below. 

 
The average satisfaction with the dog warden service has significantly reduced over the 

years from 37.0% in 2011/12 to 21.3% in 2019/20. 

 

The wards with the highest and lowest percent of satisfaction with the dog warden service 

are: 

Highest satisfaction Lowest satisfaction 

 Fylingdales & Ravenscar with 
100.0% 

 Newby with 81.2% 

 Burniston & Cloughton with 65.8% 

 Filey, Mayfield, Northstead, 
Woodlands, Falsgrave & Stepney, 
Seamer, Hunmanby, Streonshalh 
and Esk Valley with 0.0% 
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Public Conveniences 

Frequency of use 

62.3% of respondents have frequently used (within the last 6 months) public conveniences. 

Used frequently 62.3% 

Never used 17.4% 

Longer ago 10.4% 

Within the last year 9.9% 

Within the last 6 months 18.0% 

About once a month 18.4% 

At least once a week 19.8% 

Almost every day 6.0% 

 

The frequency of use of the public conveniences has increase over the years from 56.4% in 

2011/12 to 62.3% in 2019/20. 

 

The wards with the highest and lowest percent of frequently used are: 

Highest frequency of use Lowest frequency of use 

 Fylingdales & Ravenscar with 75.3% 

 Filey with 73.6% 

 Falsgrave & Stepney with 71.5% 

 Eastfield with 39.9% 

 Burniston & Cloughton with 41.2% 

 Danby & Mulgrave with 45.1% 

 

Satisfaction 

13.2% of respondents were very satisfied or satisfied with public conveniences, this can be 

seen in the graph below. 
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The average satisfaction with public conveniences has significantly reduced over the years 

from 37.0% in 2011/12 to 13.2% in 2019/20.

 

The wards with the highest and lowest percent of satisfaction of public conveniences are: 

Highest satisfaction Lowest satisfaction 

 Fylingdales & Ravenscar with 100% 

 Hunmaby with 74.1% 

 Newby with 39.7% 

 Burniston & Cloughton, Danby & 
Mulgrave, Scalby, Cayton, Eastfield, 
Derwent Valley & Moor, Mayfield, 
Northstead, Falsgrave & Stepney, 
Streonshalh and Esk Valley with 
0.0% 
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Corporate Plan 
The following was identified for the corporate plan under this priority A borough where all feel 

safe 

‘We want to develop safe and welcoming communities; communities where 

everyone feels secure, free from the fear of crime and antisocial behaviour, 

and the effects of drugs and alcohol misuse.’ 

Together we will: 

Build a borough where we all work in partnership to reduce crime and anti-social 
behaviour throughout the borough and ensure residents and visitors feel safe and 
are safe. 

Our Part Your Part 

Work with communities, businesses, police 
and other agencies to tackle crime and anti-
social behaviour across the borough 

Report antisocial behaviour and 
environmental crimes to us. 

Maintain and develop strong partnership 
responses to keeping people safe and tackle 
crime and antisocial behaviour 

Join or set up a Neighbourhood Watch 
Scheme, or volunteer as a Street Angel 

Ensure there is proactive safeguarding of 
children and adults at risk, with high levels of 
awareness across the council and the 
development of strong partnerships to 
identify and support people experiencing 
abuse, violence and exploitation. 

If you have a concern about a child or 
vulnerable adult, report it. 

Develop new models to support those with 
complex needs, including people affected by 
substance misuse and mental health issues. 

Help out with and/or participate in community 
events in your local area to help build up a 
sense of neighbourliness 

Ensure that licensing and regulation systems 
are effective and reduce the risk of harm to 
the public 

Be a good neighbour, considerate to other 
people in your behaviour 

Maintain and monitor the CCTV systems 
throughout the borough 

 

Ensure development take into account good 
quality design principles including ‘designing 
out crime’ principles. 

 

Ensure that our urban environments are well 
maintained and managed, clean and green. 

Respect the environment and the that you 
live in. 

 

 

 



What 
success 
looks like >> 

 There is partnership working across the borough to reduce crime; 
including serious youth violence, domestic and sexual violence, 
and hate crime. 

 Anti-social behaviour is reduced throughout the borough, through 
work with partners and local community involvement 

 Public protection is effective, to ensure that residents and visitors 
are safe and that businesses are operating effectively to minimise 
risks. 

 



Monitoring 
Performance measures used to monitor the progress against this priority: 

Total number of all crimes 
Total number of ASB incidents 


Food establishments in the area 
which are broadly compliant with 
food hygiene law 



2019/2
0 

9,790 

2018/19 9,013 


2019/2
0 

2,407 

2018/19 3,010 


2019/2
0 

97.9% 

2018/19 97.5% 

Target 9,013 
 Target 3,010 

 Target 88.0% 

                 

Killed and seriously injured (KSI) 
rate on England's roads 


Number of Fly tipping incidents 

reported per 1,000 population 


Hospital admission rate for alcohol-
related conditions 



2016/1
8 

38.0 

2014/16 40.0 


2018/1
9 

1.5 

2017/18 6.2 


2018/1
9 

867.3 

2016/17 703.2 

Compariso
n 

49.1 
 Compariso

n 
17.7 

 Compariso
n 

729.0 

                 

Satisfaction with Food & 
Occupational Safety 




Percent of licensed vehicles that are 
broadly compliant with licensing 
laws 


Percent of CCTV incident reviews 

marked for evidence 


2019/2
0 

98.6% 

2018/19 86.7% 


2019/2
0 

66.7% 

2018/19 82.1% 


2019/2
0 

81.5% 

2018/19 78.0% 

Target 80.0% 
 Target 90.0% 

 Target 
Contextu

al 


 



Better Homes 
Under the aim of Better Homes, the following priority was identified from the wide ranging 

consultation carried out including the ‘Your Borough, Your Say’ survey. 

 A good quality home for all 

A good quality home for all 

Overall Importance 
We asked how important a good quality home for all as a theme was to you? 

Overall 90.7% of responses found this theme to be very important / important to them 

 

The wards with the highest and lowest percent of respondents that believed this theme was 

very important / important: 

Highest important Lowest importance 

 Scalby with 97.9% 

 Weaponness & Ramshill with 95.7% 

 Esk Valley with 95.1% 

 Eastfield with 76.3% 

 Cayton with 77.2% 

 Filey with 82.2% 

 

Achieving this 
We asked if people thought the council was doing enough to achieve this theme, to rate on a 

scale of 1 to 10 (where 1 is ‘no, not at all’ and 10 is ‘yes, absolutely’).  An average rating of 

4.9 out of 10 was given for the council achieving this theme.  The majority of responses 

rated this them 5 out of 10 with 25.6%, the graph below shows the percent of responses for 

each rating. 

90.7%

6.5%

2.8%

Very important / Important

Neither important nor not
important

Not that important / Not
important at all



 

The wards with the highest and lowest average scores on achieving this theme are: 

Highest important Lowest importance 

 Esk Valley with 6.0 

 Scalby with 5.4 

 Burniston & Cliughton with 5.3 

 Fylingdales & Ravenscar with 4.3 

 Cayton with 4.5 

 Danby & Mulgrave with 4.6 

 

Could do to help 
We asked what people could do to help achieve this theme, the table below shows what we 

asked: 
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To ensure future generations can live 
in the borough, would you be happy 
for new homes to be built in your 
area?  

38.0% 21.1% 7.4% 24.5% 126 

Tell us about an empty property in 
your area so we can help to bring 
back into use?  

42.9% 24.4% 9.9% 5.1% 242 

Look into home improvements to 
reduce your energy bills and other 
running costs? 

61.3% 23.7% 4.6% 1.9% 120 
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Corporate Plan 
The following was identified for the corporate plan this priority A good quality home for all. 

‘We are working to ensure that everyone in the borough has a decent home to 

live in.  We wat to avoid homelessness, with no one forced to sleep on the 

streets.  Everyone should have access to good quality, affordable housing 

which suits their needs.’ 

Together we will: 

Ensure everyone in the borough has a decent home to live in, and has access to 
good quality affordable housing 

Our Part Your Part 

Work with our partners such as Registered 
Social Landlords to ensure high quality, 
affordable and accessible homes are 
developed that meets the needs of local 
residents, including future generations. 

Support new homes being built in your area 
to ensure future generation can line in the 
borough 

Make sure new homes are part of safe and 
connected local communities with the right 
local facilities such as GP’s schools and 
shops. 

Whether you are a home owner, a landlord 
or a tenant pride in your homes and your 
street, look after them as much as you can 
and respect your neighbours. 

Ensure have a good mix of homes, a mix of 
types and tenures including homes that meet 
the needs of all ages including those with 
disabilities. 

 

Through our Selective Licensing Schemes 
and regulatory role work with landlords, work 
to improve the quality of private rented 
accommodation and the way it is managed. 

If you are a Landlord, work with us to help 
raise standards and join the landlord 
accreditation scheme.  If you are a Tenant, 
respect your home and report repairs where 
needed. 

Through the work of the Home Improvement 
Agency and our partners, improve the 
energy efficiency of the housing stock within 
the borough. 

Look into home improvements to reduce 
your energy bills and other running costs. 

 

What 
success 
looks like >> 

 New homes are built for all needs, including genuinely affordable 
homes 

 Creation of sustainable communities, where people chose to live 

 Everyone has the opportunity to access the kind of home they 
need to meet their needs 

 Standards are improved in the private rented sector 

 Energy efficiency of homes in the borough has improved 

 The standards of accessibility for housing for disabled people will 
have improved 

 



Monitoring 
Performance measures used to monitor the progress against this priority: 

 

Number of affordable homes 
delivered (gross) 


Net additional homes provided 



Percentage of small scale DFG 
funded adaptations (shower, ramps 
and stair lifts) completed within  112 
days of initial contact  



2019/20 157 

2018/19 81 


2019/20 497 

2018/19 469 


2019/20 95.0% 

2018/19 84.3% 

Target 266 
 Target 354 

 Target 90.0% 
                 

Fuel Poverty - percentage of 
households in the Borough classed 
as Fuel Poor 




Percent of all dwellings logged as 
energy performance certificate C or 
higher 


  

2018 12.1% 

2017 11.6% 


2019 37.0% 

2018 31.7% 


  

   

Compariso
n 

9.9% 
 Compariso

n 
42.3% 

    



Together we will: 

Create a borough where no one needs to sleep on the streets 

Our Part Your Part 

Further improve our work to prevent 
homelessness and help vulnerable people to 
live independently in the homes 

Landlords, tenants and homeowners work 
with use where needed to help prevent 
homelessness 

Develop additional interventions to tackle 
rough sleeping including additional 
supported accommodation 

If you are part of the voluntary sector, a 
housing association or support agencies 
work with us to tackle rough sleeping. 

 

What 
success 
looks like >> 

 Homelessness is prevented 

 There are reduced levels of rough sleeping 

 



Monitoring 
Performance measures used to monitor the progress against this priority: 

To ensure that for every single 
household that becomes homeless 
(owed main duty) have their 
homelessness successfully 
prevented or relieved. 




To increase the proportion of 
households who have their 
homelessness prevented as 
compared to those who have their 
homelessness relieved  




Total number of households living in 
all types of temporary 
accommodation 



2019/20 5.2 

2018/19 
New 
PI 



2019/20 56.0% 

2018/19 
New 
PI 



2019/20 84.0 

2018/19 
New 
PI 

Target 5.0 
 Target 30.0% 

 Target 55.0 
                 

Statutory homelessness rate - eligible 
homeless people not in priority need 


           

2017/18 0.30 

2016/17 0.40 
           

Compariso
n 

1.04 
           

 

 



Better Places 
Under the aim Better Lives, the following priorities were identified from the wide ranging 

consultation carried out including the ‘Your Borough, Your Say’ survey. 

 A clean, green and attractive environment to be proud of 

 Vibrant Town Centres 

 A vibrant Culture and Heritage Offer 

A clean, green and attractive environment to be proud of 

Overall Importance 
We asked how important a clean, green and attractive environment to be proud of as a 

theme was to you? 

Overall 94.8% of responses found this theme to be very important / important to them 

 

The wards with the highest and lowest percent of respondents that believed this theme was 

very important / important: 

Highest Importance Lowest Importance 

 Mayfield with 100% 

 Esk Valley with 100% 

 Hunmanby with 98.2% 

 Eastfield with 88.8% 

 Streonshalh with 88.9% 

 Filey with 90.0% 

Achieving this 
We asked if people thought the council was doing enough to achieve this theme, to rate on a 

scale of 1 to 10 (where 1 is ‘no, not at all’ and 10 is ‘yes, absolutely’).  An average rating of 

5.5 out of 10 was given to the council for achieving this theme.  The majority of responses 

rated this them 5 out of 10 with 21.3%, the graph below shows the percent of responses for 

each rating. 

94.8%

3.4% 1.8%

Very important / Important

Neither important nor not
important

Not that important / Not
important at all



 

The wards with the highest and lowest average score that the council is achieving this theme 

are: 

Highest average score Lowest average score 

 Esk Valley with 6.5 

 Scalby with 6.2 

 Filey with 6.0 

 Fylingdales & Ravenscar with 4.4 

 Danby & Mulgrave with 5.1 

 Mayfield with 5.1 

 

Could do to help 
We asked what people could do to help achieve this theme, the table below shows what we 

asked: 
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Commit to recycle more, reduce 
waste and reuse what you can?  

81.6% 11.3% 3.1% 1.5% 35 

Signing up for the garden waste 
service or taking garden waste to 
the recycling centre?  

59.5% 8.7% 8.3% 2.7% 285 

Help with beach cleans? 29.3% 38.8% 23.7% 2.2% 82 

Volunteer in your neighbourhood 
to do environmental things? 

25.8% 45.1% 22.1% 2.6% 62 
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Frequency of use and Satisfaction 
We also asked how frequently a number of council services were used and how satisfied 

you were with the services. 

Street Cleansing 

Satisfaction 

46.9% of respondents were very satisfied or satisfied with street cleansing, this can be seen 

in the graph below. 

 

 

The average satisfaction with street cleansing has significantly reduced over the years from 

67.1% in 2011/12 to 46.9% in 2019/20. 

 

The wards with the highest and lowest percent of satisfaction with street cleansing are: 

Highest satisfaction Lowest satisfaction 

 Eastfield with 74.3% 

 Esk Valley with 63.9% 

 Filey with 59.5% 

 Burniston & Cloughton with 25.1% 

 Northstead with 33.9% 

 Fylingdales & Ravenscar with 35.3% 

Household Waste Collections 

Satisfaction 

81.2% of respondents were very satisfied or satisfied with household waste collections, this 

can be seen in the graph below. 
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Trend of satisfaction with street cleansing



 

 

The average satisfaction with household waste collections has slightly increased over the 

years from 79.6% in 2011/12 to 81.2% in 2019/20. 

 

The wards with the highest and lowest percent of satisfaction with household waste 

collections are: 

Highest satisfaction Lowest satisfaction 

 Newby with 98.7% 

 Eastfield with 91.0% 

 Northstaed with 85.0% 

 Burniston & Cloughton with 67.5% 

 Danby & Mulgrave with 72.5% 

 Whitby West Cliff with 74.7% 

Household Recycling Collections 

Satisfaction 

76.8% of respondents were very satisfied or satisfied with household recycling collections, 

this can be seen in the graph below. 
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The average satisfaction with household recycling collections has increased over the years 

from 63.0% in 2011/12 to 76.8% in 2019/20. 

 

The wards with the highest and lowest percent of satisfaction with household recycling 

collections are: 

Highest satisfaction Lowest satisfaction 

 Eastfield with 87.3% 

 Newby with 86.6% 

 Falsgrave & Stepney with 84.5% 

 Danby & Mulgrave with 57.0% 

 Burniston & Cloughton with 61.9% 

 Filey with 70.6% 

 

Maintenance of grass verges 

Satisfaction 

40.6% of respondents were very satisfied or satisfied with the maintenance of grass verges, 

this can be seen in the graph below. 
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The average satisfaction with maintenance of grass verges has significantly reduced over 

the years from 61.3% in 2011/12 to 40.6% in 2019/20. 

 

The wards with the highest and lowest percent of satisfaction with maintenance of grass 

verges are: 

Highest satisfaction Lowest satisfaction 

 Whitby West Cliff with 55.0% 

 Woodlands with 50.2% 

 Esk Valley with 46.7% 

 Fylingdales & Ravenscar with 27.3% 

 Newby with 31.7% 

 Scalby with 31.7% 
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Parks, gardens and open spaces 

Frequency of use 

85.3% of respondents have frequently used (within the last 6 months) parks, gardens and 

open spaces. 

Used frequently 85.3% 

Never used 3.3% 

Longer ago 4.3% 

Within the last year 7.1% 

Within the last 6 months 10.8% 

About once a month 16.4% 

At least once a week 31.8% 

Almost every day 26.3% 

 

The frequency of use of parks, gardens and open spaces has increased over the years from 

80.9% in 2011/12 to 85.3% in 2019/20, this can be seen in the graph below. 

 

The wards with the highest and lowest percent of frequently used are: 

Highest frequently used Lowest frequently used 

 Northstead with 97.9% 

 Scalby with 93.7% 

 Newby with 92.4% 

 Danby & Mulgrave with 8.1% 

 Cayton with 71.6% 

 Whitby West Cliff with 74.7% 

 

Satisfaction 

76.1% of respondents were very satisfied or satisfied with parks, gardens and open spaces, 

this can be seen in the graph below. 
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The average satisfaction with parks, gardens and open spaces has slightly decreased over 

the years from 77.8% in 2011/12 to 76.1% in 2019/20. 

 

The wards with the highest and lowest percent of satisfaction are: 

Highest satisfaction Lowest satisfaction 

 Esk Valley with 89.7% 

 Fylingdales & Ravenscar with 86.7% 

 Eastfield with 86.3% 

 Burniston & Cloughton with 62.5% 

 Seamer with 64.5% 

 Mayfield with 66.5% 
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Corporate Plan 
The following was identified for the corporate plan under this priority clean, green and 

attractive environment to be proud of. 

‘We aim to create better places – please that are vibrant, where people want to 

spend time, generating the right environment for economic, social and cultural 

prosperity.’ 

Together we will: 

Create a clean, green and attractive environment to be proud of 

Our Part Your Part 

Achieve outstanding levels of cleanliness 
and maintenance of our outside spaces 

Take pride in our Borough by not dropping 
litter, fly-tipping or posting and by cleaning 
up after your dog. 

Continue to develop our parks, green spaces 
and beaches as accessible, well maintained, 
safe and beautiful places to visit 

Use our borough’s parks, green spaces and 
beaches to get out, have fun and improve 
your own health and wellbeing 

Promote social innovation by using the parks 
in new and different ways and using 
technology to promote the parks and attract 
more people to maximise numbers. 

 

Support a programme of days of action, 
supporting volunteers with clean-ups of key 
areas identified by communities 

Volunteer in your neighbourhood to help with 
your local environment such as litter picks, 
and beach cleans by joining our Friends 
groups 

Develop effective marketing and 
communications plans aimed at encouraging 
visitors to protect the environment 

Take responsibility for your local area by 
resolving, recording and reporting any issues 

Facilitate appropriate proofing of buildings 
and communal cleaning in our town centres 
to reduce/minimise seagull mess 

Dispose of your rubbish in public litter bins 
and do not feed the seagulls 

Continue to ensure our harbour areas are 
accessible, well maintained, safe and 
memorable places to visit 

 

Facilitate the provision of a network of public 
conveniences which are maintained to a high 
standards, accessible to all and effectively 
signposted and promoted. 

Use facilities appropriately so that they are 
available for others to use 

Provide advice and support, including 
horticultural advice and training to local 
volunteers and groups to help develop and 
maintain parks and open spaces 

 



Create a clean, green and attractive environment to be proud of 

Our Part Your Part 

Continue to work with stakeholders and 
external agencies to promote the 
improvement of water quality 

Respect our seas and quality of our bathing 
water 

Update the shoreline management plan 
inline with current UK coastal policies 

 

Undertake coastal strategy studies to 
determine the best local coastal strategies in 
line with shoreline policy 

 

Provide and maintain coastal and flood 
defences which protect lives and property; 
seeking grant aid where possible 

Provide match funding contributions where 
you are the direct beneficiary 

Promote high quality/standards of 
development through our Development 
Management Service 

 

Together we will: 

Work to develop a more sustainable borough, where climate change matters 

Our Part Your Part 

Support residents to reduce, reuse and 
recycle their waste 

Recycle more, reduce waste and reuse what 
you cam 

Work to reduce our own Carbon emissions 
and reduce our use of single-use plastics 

Think greener, live greener 

Ensure that people have access to clean, 
green, active travel options promoting 
healthy lifestyles, such as cycling and 
walking 

Reduce your use of the car and consider 
more environmental friendly modes of 
transport – private and public 

Encourage and support healthier and 
greener options for travel where appropriate, 
including investing in the environment 
through provision of electric car charging 
points on street and in car parks 

 

Extend requirements for developers to 
provide electric car charging points in future 
developments where parking is provided 

 

Work with our tourism businesses and 
partners in the developments of initiatives to 
reduce waste, use more sustainable 
business practices and take part in green 
initiatives to improve the environment 

 



Work to develop a more sustainable borough, where climate change matters 

Our Part Your Part 

Work with others to encourage Awareness of 
environmental issues, recycling and litter 
disposal (e.g. Yorkshire Waste, Surfers 
Against Sewage, Sea Life Centre) 

 

Incorporate sustainable technology in new 
developments wherever possible 

 

As part of new development, require the 
provision of quality greenspaces on new 
development or a contribution towards 
improving existing facilities. 

 

 

What 
success 
looks like >> 

 There is a reduction in household waste collected and an increase 
in the amount of waste recycled 

 Satisfaction with street cleanliness has improved and there is little 
or no fly tipping or posting in the borough 

 Our parks and green spaces are well used, and satisfaction levels 
are high 

 Our communities have a sense of ownership towards our parks 

 There is a reduction in the mess caused by seagulls 

 There are sustainable coastal and flood defences 

 Buildings are high quality, well designed and attractive 

 The use of single-use plastics in the borough has decreased 

 We have reduced our impact on climate change 



Monitoring 
Performance measures used to monitor the progress against this priority: 

Residual household waste per 
household (kg) 


Household waste recycled and 

composted  


Satisfaction with the cleanliness 
standard in their area 



2019/20 457.0 

2018/19 503 


2019/20 40.3% 

2018/19 35.3% 


2019/20 46.9% 

2013/14 59.5% 

Target 492 
 Target 35.0% 

 Target 62.0% 
                 

Per capita CO2 emissions in the LA 
area 


Total Kg of street cleansing waste 

per 1,000 population 


Number of garden waste scheme 
subscribers 



2018 4.8 

2017 4.8 


2019/20 28.5 

2018/19 32.0 


2019/20 14,445 

2018/19 16,995 

Comparison 4.5 
 Comparison 33.0 

 Target 17,000 
                 

Percent of people satisfied with 
parks and open spaces 


Flood and coastal erosion risk 

management 


Processing of planning applications 
within agreed timescale - minor 



2019/20 76.1% 

2013/14 72.2% 


2019/20 100% 

2018/19 100% 


2019/20 89.8% 

2018/19 84.6% 

Target 74.0% 
 Target 65.0% 

 Target 65.0% 

 

  



Vibrant Town Centres 

Overall Importance 
We asked how important thriving and engaged communities as a theme was to you? 

Overall 93.6% of responses found this theme to be very important / important to them 

 

The wards with the highest and lowest percent of respondents that believed this theme was 

very important / important are: 

Highest Importance Lowest Importance 

 Scalby with 100.0% 

 Fylingdales & Ravenscar with 
100.0% 

 Woodlands with 99.3% 

 Danby & Mulgrave with 69.5% 

 Cayton with 86.7% 

 Esk Valley with 87.2% 

 

Achieving this 
We asked if people thought the council was doing enough to achieve this theme, to rate on a 

scale of 1 to 10 (where 1 is ‘no, not at all’ and 10 is ‘yes, absolutely’).  An average rating of 

4.6 out of 10 was given to the council for achieving this theme.  The majority of responses 

rated this them 5 out of 10 with 23.0%, the graph below shows the percent of response for 

each rating. 

93.6%

4.6% 1.7%

Very important / Important

Neither important nor not
important

Not that important / Not
important at all



 

The wards with the highest and lowest average score on achieving this theme are: 

Highest average score Lowest average score 

 Esk Valley with 5.7 

 Whitby West Cliff with 5.5 

 Filey with 5.3 

 Fylingdales & Ravenscar with 4.0 

 Weaponness & Ramshill with 4.2 

 Burniston & Cloughton with 4.2 

 

Could do to help 
We asked what people could do to help achieve this theme, the table below shows what we 

asked: 
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Shop in your local town centre?  85.6% 7.7% 3.3% 1.0% 35 

Keep your town centres clean and 
tidy by not dropping litter? 

90.1% 3.7% 2.6% 0.5% 44 

Eat out and enjoy leisure/cultural 
activities in your local town centre 

75.6% 14.9% 4.4% 1.1% 59 

11.5%

8.1%

11.2%

12.2%

23.0%

14.1%

11.1%

5.4%

2.4%

1.1%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0%

1 Star

2 Stars

3 Stars

4 Stars

5 Stars

6 Stars

7 Stars

8 Stars

9 Stars

10 Stars



Corporate Plan 
The following was identified for the corporate plan under this priority Vibrant Town Centres. 

‘We want our town centres to be attractive, clean and well supported with 

something for everyone.  In order for them to flourish, there needs to be a 

good mix of retail and leisure experiences, to suit all tastes and ages.’ 

Together we will: 

Build a borough with attractive, clean and well supported town centres, with 
something for everyone 

Our Part Your Part 

Invest in our local town centres, including our 
markets, and independent retailers across 
the borough 

Shop in your local town centre and buy 
locally 

Create vibrant town centres for everyone to 
enjoy across the borough 

Keep your town centres clean and tidy by not 
dropping litter or feeding the seagulls 

Ensure local food, hospitality and licensed 
businesses comply with food hygiene, health 
and safety and licensing law and good 
practices 

Eat out and enjoy leisure/cultural activities in 
your local town centre 

Provide permanent public internet 
connections in our local town centres 

Make good use of public internet 
connections 

Through strategic acquisition of town centre 
property and changing its use, create a 
mixed use family friendly town centre 
environment. 

 

Establish student and key worker 
accommodation in Scarborough town centre 

 

Establish digital and creative co-working 
spaces throughout our town centres 

 

Create additional public realm  

Invest in green transport infrastructure and 
technology infrastructure accessible to all 

 

Incest in our heritage assets, making them 
suitable for sustainable 21st century use 

 

Wherever possible, work with property 
owners to ensure that properties are well 
maintained and attractive 

 

 



What 
success 
looks like >> 

 Vibrant and well visited town centres with a variety of shops, 
including independent retailers who are thriving 

 Town centres which offer a range of opportunities for leisure 
including shopping, restaurants, and leisure experiences 

 Thriving local businesses 

 Residents and visitors enjoying local town centres, which have 
good transport links and free public WI-FI 

 



Monitoring 
Performance measures used to monitor the progress against this priority: 

Visits (measured by pedestrian footfall) 
to the town centre 


Percent of retail units not being 

used 


Percent of market hall stalls and 
vaults let 



2019/20 5,031,429 

2018/19 5,222,679 


2019/20 12.4% 

2018/19 11.7% 


2019/20 77.0% 

2018/19 82.4% 

Target 5,500,000 
 Target 12.0% 

 Target 85.0% 

 
 



A vibrant culture and heritage offer 

Overall Importance 
We asked how important a vibrant culture and heritage offer as a theme was to you? 

Overall 86.2% of responses found this theme to be very important / important to them 

 

The wards with the highest and lowest percent of respondents that believed this theme was 

very important / important: 

Highest Importance Lowest Importance 

 Esk Valley with 97.5% 

 Northstead with 95.8% 

 Whitby West Cliff with 93.3% 

 Cayton with 69.3% 

 Filey with 75.4% 

 Danby & Mulgrave with 77.0% 

 

Achieving this 
We asked if people thought the council was doing enough to achieve this theme, to rate on a 

scale of 1 to 10 (where 1 is ‘no, not at all’ and 10 is ‘yes, absolutely’).  An average rating of 

5.4 out of 10 was given for the council achieving this theme.  The majority of responses 

rated this them 5 out of 10 with 23.4%, the graph below shows the percent of responses for 

each rating. 

86.2%

10.4%

3.3%

Very important / Important

Neither important nor not
important

Not that important / Not
important at all



 

The wards with the highest and lowest average score on achieving this theme are: 

Highest average score Lowest average score 

 Hunmanby with 6.3 

 Esk Valley with 6.1 

 Scalby with 6.0 

 Danby & Mulgrave with 4.4 

 Woodlands with 5.0 

 Eastfield with 5.0 

 

Could do to help 
We asked what people could do to help achieve this theme, the table below shows what we 

asked: 

 

Y
e
s
, 

I'
m

 i
n

 

M
a
y
b

e
 -

 

s
o

m
e
th

in
g

 I
 

w
o

u
ld

 c
o

n
s

id
e

r 
 

A
 g

o
o

d
 i
d

e
a
, 

b
u

t 

it
’s

 n
o

t 
fo

r 
m

e
  

N
o

t 
a
 g

re
a
t 

id
e

a
 -

 

p
ri

o
ri

ti
s

e
 

s
o

m
e
th

in
g

 e
ls

e
  

D
o

e
s

n
’t

 a
p

p
ly

 t
o

 

m
e

  

Contribute by supporting or joining 
local arts or heritage groups? 

31.7% 28.3% 29.1% 4.0% 97 

Support local artists and venues 
through buying tickets, etc.?  

50.3% 25.2% 16.0% 4.1% 62 

Take part in local events and 
activities? 

45.3% 30.4% 16.9% 2.0% 77 

 

Frequency of use and Satisfaction 
We also asked how frequently a number of council services were used and how satisfied 

you were with the services. 

 

5.9%

4.3%

8.7%

9.6%

23.4%

16.6%

14.6%

10.8%

3.8%

2.3%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0%

1 Star

2 Stars

3 Stars

4 Stars

5 Stars

6 Stars

7 Stars

8 Stars

9 Stars

10 Stars



Museums / galleries (Rotunda, art gallery etc.) 

Frequency of use 

40.0% of respondents have frequently used (within the last 6 months) museums / galleries. 

Used frequently 40.0% 

Never used 13.8% 

Longer ago 28.5% 

Within the last year 17.8% 

Within the last 6 months 22.6% 

About once a month 13.0% 

At least once a week 3.6% 

Almost every day 0.7% 

 

The frequency of use of museums / galleries has slightly increased over the years from 

33.7% in 2011/12 to 40.0% in 2019/20, this can be seen in the graph below. 

 

The wards with the highest and lowest percent of frequently used are: 

Highest frequently used Lowest frequently used 

 Mayfield with 68.7% 

 Whitby West Cliff with 61.4% 

 Streonshalh with 54.7% 

 Eastfield with 20.3% 

 Filey with 22.7% 

 Derwent Valley & Moor with 22.9% 

 

Satisfaction 

63.2% of respondents were very satisfied or satisfied with museums / galleries, this can be 

seen in the graph below. 

33.7% 33.6%
40.0%

0%

20%

40%

60%

2011/12 2013/14 2019/20

Trend of frequently used (within last 6 months)

Never used

Longer ago

Within the last
year

Within the last 6
months

About once a
month

At least once a
week

Almost every
day



 

 

The average satisfaction with museums / galleries has increased over the years from 50.3% 

in 2011/12 to 63.2% in 2019/20. 

 

The wards with the highest and lowest percent of satisfaction are: 

Highest satisfaction Lowest satisfaction 

 Hunmanby with 80.8% 

 Fylingdales & Ravenscar with 74.2% 

 Esk Valley with 73.8% 

 Filey with 47.5% 

 Cayton with 50.0% 

 Newby with 50.3% 
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Very dissatisfied /
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Theatres (Open Air Theatre, Scarborough Spa, Whitby Pavilion, Stephen 

Joseph Theatre etc.) 

Frequency of use 

56.6% of respondents have frequently used (within the last 6 months) theatres. 

Used frequently 56.6% 

Never used 10.9% 

Longer ago 14.7% 

Within the last year 17.8% 

Within the last 6 months 28.3% 

About once a month 22.9% 

At least once a week 4.4% 

Almost every day 1.0% 

 

The frequency of use of theatres has increased over the years from 44.5% in 2011/12 to 

56.6% in 2019/20, this can be seen in the graph below. 

 

The wards with the highest and lowest percent of frequently used are: 

Highest frequently used Lowest frequently used 

 Mayfield with 73.9% 

 Weaponness & Ramshill with 71.3% 

 Seamer with 69.8% 

 Fylingdales & Ravenscar with 24.6% 

 Cayton with 28.4% 

 Eastfield with 34.9% 

 

Satisfaction 

72.2% of respondents were very satisfied or satisfied with theatres, this can be seen in the 

graph below. 

44.5% 45.0%
56.6%

0%

20%

40%

60%

2011/12 2013/14 2019/20

Trend of frequency of use (used within 6 months)

Never used

Longer ago

Within the last
year

Within the last 6
months

About once a
month
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Almost every
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The average satisfaction with theatres has significantly increased over the years from 49.9% 

in 2011/12 to 72.2% in 2019/20. 

 

The wards with the highest and lowest percent of satisfaction are: 

Highest satisfaction Lowest satisfaction 

 Fylingdales & Ravescar with 86.4% 

 Northstead with 85.7% 

 Weaponness & Ramshill with 84.3% 

 Streonshalh with 46.9% 

 Burniston & Cloughton with 53.9% 

 Eastfield with 58.2% 

 

72.2%

21.4%

6.4%

Very satisfied / Satisfied

Neither satisfied nor
dissatisfied

Very dissatisfied /
dissatisfied
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Corporate Plan 
The following was identified for the corporate plan under this priority A vibrant culture and 

heritage offer 

‘Culture can bring communities together, attracting visitors and encouraging 

businesses to invest.  The Borough has a rich and varied culture and heritage 

which enhances the area and helps creates a place where people want to live, 

work and visit.’ 

Together we will: 

Build a borough with a culture offer that enhances our borough and creates a place 
where people want to live, work and visit.  Our borough will host world class 
performances and events for our residents and guests, which will attracts new 
visitors to enjoy our beautiful places. 

Our Part Your Part 

Work to secure investment in more events, 
arts and culture 

Contribute by supporting or joining local arts 
or heritage groups 

Celebrate our unique culture, sport and 
heritage through events, exhibitions and 
media 

Support local artists and venues, taking part 
in events and activities and encouraging 
others to get involved too 

Commit to developing relationship with the 
global leaders in live music events, Live 
Nation.  Be passionate about ensuring all 
guests and stakeholders to our venues have 
a positive experience 

Attend events and support our venues.  Let 
others know how great they are 

Ensure people have access to cultural 
activities across our borough 

If you are part of the borough’s artistic 
community, work with us to strengthen our 
cultural offer 

Continue to support maritime themed cultural 
and heritage events around our harbours to 
promote our maritime heritage and future 

 

Ensure council-owned heritage buildings are 
maintained and managed effectively and 
efficiently 

 

Work with partners in the development of a 
borough-wide Cultural Strategy and assist 
our creative partners in delivering their 
Cultural Strategy aspirations 

 

Promote the borough’s cultural and heritage 
offer to visitors, delivering economic benefits 
to make this an important and financially 
sustainable sector for the enjoyment of all 

 



Build a borough with a culture offer that enhances our borough and creates a place 
where people want to live, work and visit.  Our borough will host world class 
performances and events for our residents and guests, which will attracts new 
visitors to enjoy our beautiful places. 

Our Part Your Part 

Widen access to our museums’ collections 
through deployment within our towns, 
making them accessible to all 

 

Create awareness of the Borough’s large 
choice of museums, theatres, heritage sites 
and events through the development of 
offline and online campaigns 

Take part in events and tell others about 
them 

Establish a network of spaces for creative 
industries to work from 

 

 

What 
success 
looks like >> 

 There is a thriving cultural and arts scene in the borough, with a 
variety of opportunities for all 

 There are high levels of participation in cultural actives 

 Our venues are established within the music industry 

 There is an increase in guest numbers staying in the borough 

 Our heritage buildings are protected and enhanced 
 



Monitoring 
Performance measures used to monitor the progress against this priority: 

Number of visitors at the Scarborough 
Spa & Whitby Pavilion 


The no. of visits to/usages of 

museums per 1,000 population  


Number of theatre attendances at 
Steven Joseph Theatre 



2019/20 597,161 

2018/19 654,903 


2019/20 523 

2018/19 689 


2019/20 80,436 

2018/19 New PI 

Target 718,766 
 Target 626 

 Target 

Target to 
be set 
once 

baseline 
established 



                 

Estimated number of overnight tourism 
trips to Scarborough from UK 


           

2019/20 1,392,000 

2018/19 1,343,000 
           

Target 1,310,000 
           

 



Brighter Futures 
Under the aim Brighter Futures, the following priorities were identified from the wide ranging 

consultation carried out including the ‘Your Borough, Your Say’ survey. 

 Economic growth that benefits everyone 

 A well connected place 

Economic growth that benefits everyone 

Overall Importance 
We asked how important Economic growth that benefits everyone as a theme was to you? 

Overall 92.1% of responses found this theme to be very important / important to them 

 

The wards with the highest and lowest percent of respondents that believed this theme was 

very important / important are: 

Highest importance Lowest importance 

 Scalby with 100.0% 

 Fylingdales & Ravenscar with 
100.0% 

 Eastfield with 97.7% 

 Streonshalh with 83.4% 

 Filey with 83.9% 

 Cayton with 89.0% 

 

Achieving this 
We asked if people thought the council was doing enough to achieve this theme, to rate on a 

scale of 1 to 10 (where 1 is ‘no, not at all’ and 10 is ‘yes, absolutely’).  An average rating of 

4.9 out of 10 was given to the council for achieving this theme.  The majority of responses 

rated this them 5 out of 10 with 25.3%, the graph below shows the percent of responses for 

each rating 

92.1%

6.3%

1.6%

Very important / Important

Neither important nor not
important

Not that important / Not
important at all



 

The wards with the highest and lowest average scores on achieving this theme are: 

Highest average score Lowest average score 

 Whitby West Cliff with 5.7 

 Esk Valley with 5.7 

 Cayton, Hunmanby and Derwent 
Valley & Moor with 5.3 

 Streonshalh with 4.1 

 Danby & Mulgrave with 4.3 

 Mayfield and Woodlands with 4.4 

 

Could do to help 
We asked what people could do to help achieve this theme, the table below shows what we 

asked: 
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If you work in a local business, 
consider encouraging your workplace 
to have work experience and 
apprenticeship schemes for local 
people?  

11.7% 9.3% 10.8% 1.0% 931 

Share your skills and experiences 
through mentoring or speaking in a 
local school?  

15.3% 20.6% 28.9% 1.4% 468 

If you own or work in a local 
business, talking about the borough's 
strengths for business, investment 
and quality of life within your 
business/personal networks? 

6.7% 8.3% 16.2% 1.0% 925 

 

6.4%

7.4%

10.7%

12.5%

25.3%

15.7%

12.1%

7.7%

1.0%

1.2%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0%
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5 Stars
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A premier visitor destination 
There was an additional theme a premier visitor destination was included in the ‘Your 

Borough, Your Say’ survey that has not been included has a separate priority in the 

Corporate Plan but included within the Economic growth that benefits everyone priority 

Overall Importance 
We asked how important a premier visitor destination as a theme was to you? 

Overall 82.3% of responses found this theme to be very important / important to them 

 

The wards with the highest and lowest percent of respondents that believed this theme was 

very important / important are: 

Highest importance Lowest importance 

 Scalby with 93.1% 

 Mayfield with 92.9% 

 Northstead with 91.2% 

 Danby & Mulgrave with 55.4% 

 Streonshalh with 64.7% 

 Fylinfdales & Ravenscar with 69.3% 

Achieving this 
We asked if people thought the council was doing enough to achieve this theme, to rate on a 

scale of 1 to 10 (where 1 is ‘no, not at all’ and 10 is ‘yes, absolutely’).  An average rating of 

5.3 out of 10 was given to the council for achieving this theme.  The majority of responses 

rated this them 5 out of 10 with 23.0%, the graph below shows the percent of responses for 

each rating. 

82.3%

12.0%

5.7%

Very important / Important

Neither important nor not
important

Not that important / Not
important at all



 

The wards with the highest and lowest average scores on achieving this theme are: 

Highest average score Lowest average score 

 Whitby West Cliff with 6.6 

 Filey with 6.0 

 Hunmanby with 6.0 

 Danby & Mulgrave with 4.6 

 Woodlands with 4.7 

 Northstead with 4.9 

 

Could do to help 
We asked what people could do to help achieve this theme, the table below shows what we 

asked: 
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Speak about the Borough 
positively to encourage others to 
visit? 

53.8% 19.3% 16.5% 5.3% 71 

Volunteer to help in tourist 
information centres? 

8.9% 29.6% 44.6% 9.5% 101 

Attend events in your local town 
centres? 

52.1% 28.6% 10.7% 3.6% 72 

7.3%

5.6%

7.6%

11.1%

23.0%

14.0%

14.9%

9.6%

3.7%

3.1%
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Corporate Plan 
The following was identified for the corporate plan under this priority economic growth that 

benefits everyone. 

‘A borough where economic growth benefits everyone; where residents are 

able to develop their skills, and more businesses and residents benefit from 

regeneration and investment.  We will work to create an inclusive economy 

that benefits all.’ 

Together we will: 

Where there is economic growth which benefits everyone and where more 
businesses and residents benefit from regeneration and investment 

Our Part Your Part 

Encourage more investment in the borough 
to create employment opportunities for our 
residents 

If you own or work in a local business, talk 
about the borough’s strengths for business, 
investment and quality of life within your 
business/personal networks 

Support the growth of high value sectors, 
both indigenous and new to the borough 

 

Support/provide on-going investment in 
business support, entrepreneurial growth 
and business survival 

 

Provide business space both for new 
business start-ups and for businesses to 
grow 

 

Establish a strategic investment plan for 
Scarborough, Whitby and Filey to act as the 
roadmap for future growth of our economy 

 

Work to secure the maximum possible 
amount of public sector investment aimed at 
‘levelling up’ our economy 

 

Challenge our assets and utilise council land 
to bring forward development to support 
economic growth 

 

Work with partners to identify shared 
development opportunities 

 

Ensure that sufficient land is available at the 
Business parks to accommodate existing 
and future growth 

 

Develop spatial plans for our three towns to 
direct investment and regeneration 

 



Where there is economic growth which benefits everyone and where more 
businesses and residents benefit from regeneration and investment 

Our Part Your Part 

Strengthen our tourism and culture offer to 
provide greater year round attractions and a 
more integrated visitor experience 

 

Promote the Borough as a great place to live 
and work 

 

 

Together we will Build a Borough where: 

Residents are able to develop their skills and maximise earnings potential 

Our Part Your Part 

Help our residents to get the skills they need 
to take up the jobs that are created 
especially a pathway for younger people 
from an early age. 

If you work in a local business, consider 
encouraging your workplace to have work 
experience and apprenticeship scheme for 
local people 

Promote apprenticeships across the borough 
and support businesses to make use of the 
apprenticeship levy 

Access skills and training opportunities 
which can broaden your employability and 
further your aspirations 

Provide opportunities for mentoring and work 
experience schemes 

Share your skills and experiences through 
mentoring or speaking in a local school 

Work with our universities, colleges, schools 
and businesses to match future business 
opportunities with the right skill provision and 
support the promotion of opportunities 

Engage with us in taking full advantage of 
the opportunities that exit 

Work to ensure people have access to good 
educational and training opportunities 

 

Work to ensure there are opportunities to 
obtain high quality employment, accessible 
to all 

 

Become registered with the Living Wage 
Foundation as an accredited UK Living 
Wage employer and encourage businesses 
within the borough to take the same 
approach 

If you are an employer, pay the Living Wage 

Develop skills within each industry sector  

Buy goods and service from local 
businesses wherever possible 

Support local businesses by buying locally 

 



Together we will: 

We maximise the growth opportunities of the local economy, through the 
development and promotion of the borough as a premier visitor destination 

Our Part Your Part 

Develop a 5 year visitor economy strategy 
and destination management plans 

Support the strategy development by 
participating in consultation 

Promote and be proud of our borough 
celebrating all that is already brilliant about 
this place 

Speak about the borough positively to 
encourage others to visit 

Support and encourage the development of 
high quality visitor experiences working 
closely with tourism industry 

If you’re a business, support the 
development of new products to meet 
market demands 

Produce an events strategy for the Borough 
and create a year round programme of 
events to support extending the season and 
increasing visitor spend 

Support the events by attending, and 
promoting to friends and family using social 
media to maximise reach 

Work to create a visitor economy that 
attracts a wider diversity of customers, both 
in terms of age and social demographic 
through targets marketing campaigns 

If you’re a business engage with campaigns 
which showcase the Borough’s rich and 
diverse product 

Work closely with Visit Britain, Welcome to 
Yorkshire and other key tourism bodies to 
maximise promotion of Yorkshire 

If you’re a business engage in campaign 
activity 

Establish opportunities for the development 
of new projects to expand the tourism offer 

Take part in consultation about projects 

Develop technology to develop new 
experiences and provide information to 
attract visitors and increase enjoyment once 
within the destination 

Take part in activity and providing 
information to support development 

Maximise the use of land, assets and open 
spaces to develop new attractions, events 
and new products to increase resident and 
visitor leisure enjoyment 

Take art in consultation 

Ensure that our tourism assets are 
effectively managed and maintained 

 

Market the resort and development site 
opportunities and work with new and 
established businesses to support attracting 
new inward investment to develop the 
resorts’ tourism product offer 

If you are a business engage with the 
Council on promoting the resort as a great 
place to invest 



We maximise the growth opportunities of the local economy, through the 
development and promotion of the borough as a premier visitor destination 

Our Part Your Part 

Challenge our existing assets and identify 
opportunities that can enhance the resorts 
product offering 

 

Develop our harbour areas to be 
multifunctional accommodating both 
operational and community focused leisure 
spaces 

Engage meaningfully with any future 
consultation to ensure development meet the 
needs of visitor and the community 

 

What 
success 
looks like >> 

 Local communities benefit from economic growth and flourish 

 Our residents have high skills levels which meet the needs of local 
employers 

 There are high levels of employment in the borough, with high 
quality, well paid jobs 

 Wages in the borough are improving and are closer to the national 
average 

 There are increased job opportunities 

 The number of overnight stays in the borough has increased 

 There are a wide range of visitor attractions in the borough, which 
offer something for everyone 

 There is an increased range of inclusive events that are attractive 
to a diverse range of people 



Monitoring 
Performance measures used to monitor the progress against this priority: 

Estimated tourism day trips to 
Scarborough 


Percent of business units 

occupied at the Evron Centre 


Percent of business units occupied 
at Falsgrave Community Centre 



2019/20 8,791,000 

2018/19 7,085,000 


2019/20 87.3% 

2018/19 84.0% 


2019/20 90.9% 

2018/19 70.5% 

Target 6,978,000 
 Target 89.0% 

 Target 70.0% 
                 

Job density 
Birth of new enterprises 

Survival of newly born enterprises - 1 
year survival 



2018 0.9 

2017 0.9 


2018 365 

2017 360 


2017 91.7% 

2016 92.8% 

Comparison 0.8 
 Comparison 2,340  Comparison 89.2% 

                 

Qualifications percent with NVQ4 and 
above 


Employment rate 

Earnings by place of residents 

2019 28.6% 

2018 31.1% 


2019 80.0% 

2018 76.0% 


2019 £507.20 

2018 £475.00 

Comparison 34.2% 
 Comparison 73.7% 

 Comparison £539.80 

 

  



A well-connected place 

Overall Importance 
We asked how important a well-connected place was as a theme was to you? 

Overall 91.8% of responses found this theme to be very important / important to them 

 

The wards with the highest and lowest percent of respondents that believed this theme was 

very important / important are: 

Highest importance Lowest importance 

 Fylingdales & Ravenscar with 
100.0% 

 Derwent Valley & Moor with 98.6% 

 Scalby with 97.9% 

 Streonshalh with 84.1% 

 Danby & Mulgrave with 84.3% 

 Hunmanby with 84.3% 

 

Achieving this 
We asked if people thought the council was doing enough to achieve this theme, to rate on a 

scale of 1 to 10 (where 1 is ‘no, not at all’ and 10 is ‘yes, absolutely’).  An average rating of 

4.8 out of 10 was given to the council for achieving this theme.  The majority of responses 

rated this them 5 out of 10 with 23.7%, the graph below shows the percent of responses by 

each rating. 

91.8%

6.0%
2.2%

Very important / Important

Neither important nor not
important

Not that important / Not
important at all



 

The wards with the highest and lowest average scores on achieving this theme are: 

Highest average score Lowest average score 

 Eastfield with 5.5 

 Filey with 5.3 

 Hunmanby with 5.3 

 Danby & Mulgrave with 3.9 

 Streonshalh with 3.9 

 Mayfield with 4.4 

 

Could do to help 
We asked what people could do to help achieve this theme, the table below shows what we 

asked: 
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Cycle, walk or use public transport 
more, especially for shorter 
journeys?  

69.3% 14.1% 5.7% 1.9% 132 

Share your digital skills with family, 
friends, neighbours and others 
within your community to show 
them the benefits?  

24.0% 25.1% 28.1% 4.0% 265 

Access council services online, 
e.g, to report problems, issues, 
find information etc.? 

60.3% 19.6% 7.7% 4.8% 107 

10.4%

8.6%

9.2%

13.2%

23.7%

12.7%

9.6%

9.0%

2.2%

1.5%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0%

1 Star

2 Stars

3 Stars

4 Stars

5 Stars

6 Stars

7 Stars

8 Stars

9 Stars

10 Stars



Frequency of use and Satisfaction 
We also asked how frequently a number of council services were used and how satisfied 

you were with the services. 

Council’s car parks 

Frequency of use 

63.3% of respondents have frequently used (within the last 6 months) council’s car parks. 

Used frequently 63.3% 

Never used 21.2% 

Longer ago 8.0% 

Within the last year 7.5% 

Within the last 6 months 14.2% 

About once a month 20.5% 

At least once a week 22.1% 

Almost every day 6.5% 

 

The frequency of use of Council’s car parks has increased over the years from 54.7% in 

2011/12 to 63.3% in 2019/20, this can be seen in the graph below. 

 

The wards with the highest and lowest percent of frequently used are: 

Highest frequently used Lowest frequently used 

 Scalby with 82.5% 

 Derwent Valley & moor with 82.3% 

 Fylingdales & Ravenscar with 78.7% 

 Eastfield with 40.1% 

 Northstead with 49.4% 

 Castle with 50.3% 

 

54.70%

59.5%

63.3%

40%

45%

50%

55%

60%

65%

2011/12 2013/14 2019/20

Trend of frequency of use (used within 6 months)

Never used

Longer ago

Within the last
year

Within the last 6
months

About once a
month

At least once a
week

Almost every day



Satisfaction 

28.2% of respondents were very satisfied or satisfied with council’s car aprks, this can be 

seen in the graph below. 

 

 

The average satisfaction with council’s car parks has slightly increased over the years from 

26.1% in 2011/12 to 28.1% in 2019/20. 

 

The wards with the highest and lowest percent of satisfaction are: 

Highest satisfaction Lowest satisfaction 

 Hunmanby with 35.8% 

 Derwent valley & moor with 34.0% 

 Cayton with 33.2% 

 Fylingdales & Ravenscar with 12.7% 

 Burniston & Cloughton with 15.8% 

 Falsgrave & Stepney with 16.0% 

 

Corporate Plan 
The following was identified for the corporate plan under this priority a well-connected place. 

‘We want to be a place where there are first class transport and internet 

connections so that people and businesses can connect with each other 

easily.  We will harness the power of digital to improve people’s opportunities 

and improve connectivity in the borough.’ 

 

 

28.2%

32.9%

38.9%

Very satisfied / Satisfied

Neither satisfied nor
dissatisfied

Very dissatisfied /
dissatisfied

26.1%
22.4%

28.2%

0%

5%

10%

15%

20%

25%

30%

2011/12 2013/14 2019/20

Trend of satisfaction with Council's car parks



 

 

Together we will Build a Borough where: 

Transport and internet connections allow people and businesses to connect 
with each other easily 

Our Part Your Part 

Work to secure and improved highway 
network, improved green travel network and 
options, and investment in our rail 
infrastructure including Seamer Station 

Cycle, walk or use public transport more, 
especially for shorter journeys 

Work with partners to secure the 
establishment of a public transport 
interchange for Scarborough town 

 

Establish low carbon modes of public 
transport, reducing reliance on and the 
impact of traditional motor car 

Consider using ‘greener’ modes of transport 

Manage car parking effectively, working with 
other stakeholders such as North Yorkshire 
County Council 

Acknowledge that parking charges are 
necessary.  Be considerate to others when 
parking your car 

 

The power of digital is harnessed to improve people’s opportunities and 
improve connectivity in the borough 

Our Part Your Part 

Work with partners to provide opportunities 
to improve the digital skills off our residents, 
enabling them to access jobs in this sector 

Share your digital skills with family, friends, 
neighbours and others within your 
community to show them the benefits 

Through our Digital Strategy, explore ways 
to use new technology to make it easier for 
you to access our services electronically 

Access council services digitally wherever 
possible, e.g, to report problems, issues, find 
information 

 

We use the opportunities digital presents to integrate our communities with 
useful, useable and well-used digital public services 

Our Part Your Part 

Design and deliver as many services as we 
can online, so we can focus our face to face 
contact on supporting vulnerable individuals 
and families 

Use the services we put online, for example, 
applying for a garden waste licence or 
reporting a complaint – check online before 
you call 



We use the opportunities digital presents to integrate our communities with 
useful, useable and well-used digital public services 

Our Part Your Part 

Provide free public Wi-Fi throughout 
Scarborough town centre and the South Bay 
seafront 

 

 

 

What 
success 
looks like >> 

 Transport, digital and social infrastructures are effective and 
support economic growth 

 There is safe movement of traffic and parking controlled 
appropriately, creating a safer environment for all 

 We offer efficient and effective service delivery, well 
communicated to residents 

 



Monitoring 
Performance measures used to monitor the progress against this priority: 

Website rating (using Sitemorse 
industry standard rating) 




Total Number of Visits - 
Scarborough Borough Off Street 
Car Parks 


Website accessibility score against 

W3C WCAG 2.0 industry standards 


2019/20 9.1 

2018/19 7.2 


2019/20 49,367 

2018/19 43,009 


2019/20 9.0 

2018/19 8.0 

Target 7.5 
 Target 44,000 

 Target 7.5 

 

 

 
 

 



Better Council 
Under the aim Better Council, the following priority was identified from the wide ranging 

consultation carried out including the ‘Your Borough, Your Say’ survey. 

 An efficient, effective and financially sustainable council 

Frequency of use and Satisfaction 
We also asked how frequently a number of council services were used and how satisfied 

you were with the services. 

Local taxation services (e.g. council tax and business rates) 

Satisfaction 

25.4% of respondents were very satisfied or satisfied with playgrounds, this can be seen in 

the graph below. 

 

The average satisfaction with local taxation services has slightly increased over the years 

from 24.4% in 2011/12 to 25.4% in 2019/20. 

 

The wards with the highest and lowest percent of satisfaction are: 

Highest satisfaction Lowest satisfaction 

 Esk Valley with 40.4% 

 Danby & Mulgrave with 35.5% 

 Streonshalh with 34.9 

 Eastfield with 7.5% 

 Seamer with 10.1% 

 Mayfield with 10.9% 

 

25.4%
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Neither satisfied nor
dissatisfied

Very dissatisfied /
dissatisfied
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Corporate Plan 
The following was identified for the corporate plan to achieve a Better Council. 

Pride in our people 
The delivery of excellent services through skilled, engaged and motivated people is 

fundamental to our success.  The 7 themes under Pride in our People are: 

 Communication and engagement 

 Reward and recognition 

 Recruitment and retention 

 Leadership and management development 

 Values and behaviours 

 Skills for future council 

 Health, resilience and wellbeing 

Development of a new organisational structure 
It is crucial that the structure of the council is fir for purpose, providing the best means of 

promoting delivery of our ambitious agenda. 

Meeting the Challenges of the Future – Outcome Based Reviews 
Out Corporate Plan and approach to our council must be delivered hand in hand with our 

medium-term financial plan.  In order to ensure we transform the way in which we deliver our 

services, meet the challenges of the future and deliver our ambitions for growth a core 

aspect to the delivery of ‘Building a Better Borough’ will be to re-build our council service 

based around the delivery of the new core outcomes we want to achieve in the future. 

 

 

 

 



Monitoring 
Performance measures used to monitor the progress against this priority: 

Percent of council tax collected 
Percent of non-domestic rates 

collected 


Time taken to process HB new 
claims and change events 



2019/20 97.4% 

2018/19 97.4% 


2019/20 98.3% 

2018/19 97.7% 


2019/20 3.5 

2018/19 5.5 

Target 97.0% 
 Target 97.4% 

 Target 10.0 
                 

Time taken to process LSCT new 
claims and change events 


Working days lost due to sickness 

absence 



% of standard land searches 
carried out within 5 working days 
by Scarborough Borough Council  



2019/20 6.3 

2018/19 7.3 


2019/20 9.5 

2018/19 11.0 


2019/20 98.0% 

2018/19 99.9% 

Target 10.0 
 Target 8.0 

 Target 95.0% 
      

   
        

Percentage of FOI requests 
responded to within 20 working 
days 




Percentage of Complaints 
responded to within 20 working 
days 


Percent of planned jobs completed 

within timescale 


2019/20 95.7% 

2018/19 98.4% 


2019/20 94.7% 

2018/19 94.2% 


2019/20 100.0% 

2018/19 84.0% 

Target 90.0% 
 Target 80.0% 

 Target 90.0% 

 



About Volunteering 
In the ‘Your Borough, Your Say’ survey we asked a number of questions around 

volunteering, below are the results from those questions. 

Formal volunteering 
41.9% of responses take part in formal volunteering, details can be seen in the graph below. 

 

Informal volunteering 
37.9% of responses take part in informal volunteering, details can be seen in the graph 

below. 

 

Encourage to volunteer 
We asked what would encourage respondents to volunteer, the main things that would 

encourage people to volunteer are: 

 

 

 

 

25.1%

16.8%

14.2%
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At least once a week
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Less often

Not at all

19.1%

18.8%

24.4%

37.2%
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once a month

Less often

Not at all

 

 Learning new skills with 20.2% 

 Being easily able to find volunteering activities with 19.3% 

 Knowing I will receive good support with 18.0% 



The full responses can be seen in the graph below. 

 

Considered volunteering to support the council 
We asked if you currently or have every considered volunteering to help with an initiative 

directly or indirectly supported by the Council.  43.7% of responses have never considered it 

or haven’t seen any opportunities, and 32.1% currently do have previously volunteered.. 

  
% of 

responses 

Yes - I currently volunteer 15.9% 

I have volunteered previously 
but don't currently volunteer 

16.3% 

I have considered but don't 
currently volunteer 

24.1% 

No - I never considered it 29.6% 

No - I haven't seen any 
opportunities 

14.2% 

 

Consider being part of a pool of volunteers 
We asked if respondents would consider being part of a pool of volunteers to help within 

initiatives directly or indirectly supported by the council.  Only 10.7% said yes they would 

now and 32.1% said no, more details can be seen in the graph below. 
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9.8%

1.9%

7.5%

19.3%

8.3%
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A chance to gain a recognised qualification

Recognition such as certificates of achievement
and/or long service

An annual recognition event

Learning new skills

Knowing I will receive good support

I would volunteer but do not want the responsibility of
being on a committee

The chance to attend social events

Provision of a uniform and/or equipment, depending
on the role

Support from my employer, eg, extra time off for
volunteering (charity days), flexible working hours…

Being easily able to find volunteer activities

Other

Yes - I currently
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No - I never
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No - I haven't seen
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Not now but possibly in the future

No



Information and Communication 
In the ‘Your Borough, Your Say’ survey we asked a number of questions about information 

and communication from the council, below are the results from those questions. 

How well informed 
We asked how well informed people think Scarborough Borough Council keeps residents 

about the services and benefits it provides.  49.7% of respondents feel they are very well / 

fairly well informed by the council. 

 

The wards with highest and lowest percent of respondents that feel very well / fairly well 

informed by the council are: 

Highest percent Lowest percent 

 Hunmanby with 68.0% 

 Scalby with 64.4% 

 Weaponness & Ramshill with 59.5% 

 Streonshalh with 25.6% 

 Mayfield with 38.5% 

 Danby & Mulgrave with 41.9% 

 

How communication with the council 
We also asked how respondents find out about and/or communicate with the council, the 

main methods people use are: 

 

 Local media (newspapers, television, radio) with 45.2% 

 Council website with 38.6% 

 Work of mouth (e.g. friends or family) with 25.1% 

 

 

 

 

 

 

 

 

 

49.7%

46.7%

Very well informed / fairly well
informed

Not very well informed / not
well informed at all



The full responses can be seen in the graph below. 

 

Preferred method of communication 
We asked how respondents would prefer to communicate with the council, main methods 

people would use are: 

 

 Email with 54.8% 

 Telephone with 27.2% 

 Face to face with 17.5% 

The full responses can be seen in the graph below. 
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