
PERSON SPECIFICATION 
CAMPAIGNS AND MARKETING OFFICER 

 

  
ESSENTIAL 

 
DESIRABLE 
 

 
Education and     
Key Knowledge 
      
 

 
Equivalent job-related experience. 
 
Experience of working in a large and 
complex organisation. 
 
Sound IT skills and able to effectively 
and innovatively use available 
technology. 
 
Competent in the use of digital 
technologies. 
 

 
Degree or professional 
qualification. 
 
Membership of a relevant 
professional organisation 
(CIM, CIPR, PRCA etc). 
 
Experience of working in a 
political environment. 
 
 
 

 
Relevant Skills and 
Experience 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
At least two years’ experience 
working in a marketing, PR, 
communications or relevant related 
environment. 
 
Excellent working knowledge of the 
operations of a marketing, PR and/or 
communications function. 
 
High level of understanding of 
marketing, PR or communication 
issues facing local authorities and the 
public sector. 
 
Thorough knowledge of marketing, 
PR and communications 
methodology. 
 
Demonstrable experience of 
managing web content management 
systems. 
 
Experience of delivering multiple 
projects to tight deadlines. 
 
Experience of producing clear, 
accurate copy within tight deadlines 
and the ability to communicate in 
plain English. 
 
Experience of developing compelling 
content for digital and social media 
channels in support of the delivery of 

 
Experience of working as 
part of a destination 
management organisation. 



Relevant Skills and 
Experience 
Continued 

specific marketing or campaigns 
activity. 
 
Experience of working in a team 
environment but with the ability to 
work individually without supervision.  
 
Experience of carrying out project 
work and using project management 
techniques and preparing reports. 
 
Experience of delivering integrated 
marketing, campaigns, PR or 
communications activity which 
demonstrate clear, actionable and 
measurable outcomes. 
 
Experience of using information and 
research across a wider marketing, 
PR and communications network to 
ensure joined up working and the use 
of corporate planning and 
performance data to develop 
strategies and activity. 
 
Experience of building influential 
networks and enabling effective 
communication and engagement with 
others in a wide range of settings. 
 
Experience of using resources to 
deliver against marketing, campaigns, 
PR and communication requirements. 
 

 
Key Competencies  
 
Communication 
The ability to use 
interpersonal skills to 
communicate clearly 
and concisely, 
including the ability to 
recognise and 
understand the 
feelings and concerns 
of others. 
 

 
Ability to implement and monitor 
complex marketing, PR or 
communications campaigns. 
 
Ability to prepare comprehensive 
briefs for large-scale marketing, PR 
or communications projects and 
campaigns. 
 
Ability to work with suppliers, internal 
and external, in line with procurement  
guidelines. 
 
Ability to produce clear and articulate 
marketing, PR or communication 
strategies and plans, reports, articles 
or content. 
 

 



Ability to prepare and present written 
and verbal information in a concise 
and accurate manner to a wide range 
of audiences. 
 
Ability to demonstrate the necessary 
confidence, gravitas and authority to 
represent the communications and 
marketing team at a senior level in 
the organisation and to contribute to 
business development. 
 
Ability to contribute effectively to a 
wide range of corporate projects from 
a marketing, PR and communications 
perspective. 
 
Ability to carefully manage agreed, 
campaign specific campaign budgets. 
 
Able to demonstrate excellent 
communication skills both written and 
oral, confidence and the ability to 
present to a variety of audiences both 
internal and external to the 
organisation. 
 
Computer literate with ability to use 
relevant creative software packages. 
 
Demonstrable experience of using 
market research, customer insight 
and intelligence to inform marketing, 
PR and communications activity and 
strategies. 
 
Ability to work to specified work 
programmes and timetables, 
prioritising effectively. 
 
Ability to make swift decisions and 
judgements. 
 

  
ESSENTIAL 

 
DESIRABLE 
 

 
Work Collaboratively 
The ability to work 
collaboratively, both in 
teams and with 
partners, both inside 
and outside the 

 
Ability to foster and maintain useful 
contacts internal and external to the 
council.  
 

 



organisation, to 
achieve common goals 
and to improve the 
quality of service. 
 

Ability to contribute to partnerships 
involving various stakeholders to 
achieve positive outcomes. 
 
Ability to develop productive working 
relationships that command trust and 
confidence. 
 
Ability to work effectively with others 
to deliver cross-service projects. 
 
Ability to manage competing priorities 
whilst delivering on a range of 
projects and adapting to changing 
circumstances and priorities. 
 
Able to offer persuasive professional 
and creative advice. 
 
Able to build relationships with 
service staff across the council and 
play an influencing role with senior 
officers and elected members. 
 
Ability to work collaboratively with 
other business units/departments and 
partners. 
 
Ability to work actively with others 
within the team to solve work-related 
problems and to achieve team goals. 
 
Ability to develops networks and 
works collaboratively. 
 
Ability to be an effective team player. 
 
 

 
Innovation and 
Creativity 
The ability to challenge 
the status quo, to 
encourage and initiate 
new developments and 
respond to problems 
and opportunities in 
imaginative and 
innovative ways. 
 

 
Committed to own personal and 
professional development. 
 
Challenges existing ways of working. 
 
Seeks alternatives and different ways 
towards achieving goals. 
 
Overcomes obstacles to 
implementing new ideas. 
 
Ensures that ideas and innovation are 
agreed, implemented and evaluated. 
 

 



 
Customer Focus 
The ability to work 
collaboratively, in 
teams and with 
partners, both inside 
and outside the 
organisation, to 
achieve common goals 
and to improve the 
quality of service. 
 

 
A clear understanding of the 
customer journey as it relates to 
marketing, campaigns, PR and 
communications activity. 
 
Takes ownership of customer issues 
and ensures that they are resolved. 
 
Understands who the communication 
and marketing team’s customers are, 
and their relevant requirements from 
own area of operations and its 
services. 
 
Considers customer feedback and 
anticipates future customer 
requirements. 
 
Strives for continuous improvement, 
encouraging and stimulating others 
to achieve high standards. 
 

 

 

  
ESSENTIAL 

 
DESIRABLE 
 

 
Special 
Requirements 
 

 
The postholder will be required to 
vary his/her personal working hours 
according to the requirement of the 
job, which may include working 
outside normal working hours, at 
weekends and bank holidays. 
 
On occasion, the postholder will be 
required to travel and work across the 
borough and beyond. 
 

 
 

 
Equality 

 

 
Acceptance of and commitment to the 
principles underlying the council’s 
equal opportunities policy. 
 

 

 


