
SCARBOROUGH BOROUGH COUNCIL 
 

 

Job Specification 
 

 

 

          Post No TBC 
 

Designation:      Campaigns and Marketing Officer  
 
Responsible to:   Campaigns and Marketing Manager 
 
Effective from:     July 2021 

 
Responsible for:  Delivering the Council’s agreed annual marketing and campaigns 

plan including responsibility for running specific marketing and 

campaigns activity. 
 

Main Purpose of the Job: 

 
To work as part of the communication and marketing team to support the delivery of an 
annual programme of marketing and campaigns activity as part of the service’s overall 
agreed annual work plan.  You will be responsible for delivering specific campaign activity, 
with a focus on destination and digital marketing. 
 
Job Purpose - General 

 
To work within a team and collaboratively across the council, to provide a comprehensive 
marketing, campaigns, PR and communications service to the authority. 
 
To support the Marketing and Campaigns Manager to deliver the council’s programme of 
marketing and campaigns activity. 
 
Provide marketing and campaigns support and expertise to council directorates, services 
and internal clients. 
 
To develop and constantly improve the council’s approach to marketing and campaign 
activity. 
 
To promote, at all times, the continuous development of new marketing, campaign, PR 
and communications practice. 
 
To support the creation of a culture of excellence in marketing, campaigns, PR and 
communications with a focus on outcomes and actively promoting the council’s values. 

 

Job Purpose – Role specific 
 
Plan (with the Marketing and Campaigns Manager) and deliver specific campaign activity 
which supports the council’s corporate priorities, with a focus on destination marketing. 
 
Manage content for the Discover Yorkshire Coast website and social media channels 
relating to the council’s destination management organisation. 
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Create compelling content to support campaign activity using audio, video and 
photography. 
 
Monitor and evaluate marketing and campaign work and provide key metrics and data. 
 
Promote and raise the profile of the council’s marketing, campaigns, PR and 
communications activities both internally and externally. 
 
Manage specific marketing and campaign activity budgets as required and paid-for social 
media activity as part of campaign delivery. 
 
As a communications professional within the council, undertake any necessary role as 
part of the council’s emergency response communications function. 
 
Participate in any ‘out of hours’ service as may be required. 
 
Represent the communications and marketing team, at internal and/or external project, 
board and working group meetings as necessary and required. 
 
Ensure the effective progress of agreed initiatives and/or projects in the overall team 
annual work plan of activity. 
 
Manage work independently, and as part of a team, maintaining good working 
relationships, often under pressure with significant workloads, competing priorities and 
against deadlines. 
 
Respect the confidential nature of local authority marketing, campaigns, PR and 
communications work at all times. 
 
Be flexible and have an imaginative approach, and be prepared from time to time, to work 
unsocial and weekend hours with no enhancements being payable unless otherwise 
informed by the council. 
 
Carry out any other duties of a similar nature and responsibility as may be determined by 
the grade and seniority of the post 
 
Manage any allocated budgets as required. 
 
Work within all relevant policies, procedures and systems established corporately by the 
council or locally within the service and, in particular, to support the council’s equal 
opportunities policies. 

 
 
 
This is not a complete statement of all duties and responsibilities of this post.  It contains 
only the facts necessary to rate this standard job at the resultant responsibility level. 


